
ACCESS 3

http://www.accesscs2.org
access@fashionmkt.net

50 Yonsei-ro, Seodaemun-gu,
Seoul 120-749, Republic of Korea

          V
o

l.7
 N

o
.1       

C
A

C
C

E
S

S      

ACCESS
C U L T U R A L  P L A T F O R M

www.accesscs2.org

“Renewal”
V o l . 7  N o . 1  S P R I N G  2 0 2 0

ISSN 2383-6644



ACCESS 4 ACCESS 5

COVER PAGE

Lee Lee Nam
Ruins Mona Lisa
(2013)



ACCESS 6 ACCESS 1

EDITOR’S LETTER

Y U R I  K I M
“It has been 7...”                                    3

AROUND THE 
CULTURE 

“X, Y, and Z”    7

“Looking Back but Mostly Forward”    8

“Renewal, not Revival”                        10

CREATIVE CULTURE

B O M I N  K I M
“Liberating the Original Painting from 
Tradition”   

J  C H U N G
“Clothing for Confidence and 
Comfort”                                               22

S E U N G H E E  M O O N
“Table of Peace, Table of Nature”       28                                                               

EVENTS 

U L F  A U S P R U N G
“Anywhere is Everywhere. Life’s 
Moments of Bliss”                                38

P L AY  O N
“Dream, Design, Play”                         40

2 0 1 9  S E O U L  A R T  S H O W

“Welcomes You to an Aesthetic 

Festival”                                                42 

STORY 

K E N  K I M
“Curing Artwork with Love”               46

L E E  L E E  N A M
“Blowing Life into Historical Art”      52

M Y E O N G H E E  H A N
“Life of Philosophy and Belief ”              58

STUDIO

R E : C O D E

“This is not Just Fashion: Sharing for 
the Better World”                                 66                 

M U G Y E O N G G Y E  S TAY

“A Space Beyond Borders”                   68                      

S T U D I O  1 2 3
“Harmonizing the Alteration”            70

GLOBAL

S U N G  H O  K I M                    74

STAY CONNECTED          78

TABLE OF 
CONTENTS

14                



ACCESS 2 ACCESS 3

P U B L I C AT I O N  D I R E C T O R

Dr. Eunju Ko
Professor of Fashion Marketing, Yonsei University

Jiyoung Kim, Assistant to the Pulication Director

E D I T O R I A L  R E P R E S E N TAT I V E   

Yuri Kim (Clothing & Textiles, Yonsei University) 

C R E AT I V E  D I R E C T O R

Seo Young Kim (Comparative Literature & Culture, Yonsei University)

M A R K E T E R

Yuna Song (Clothing & Textiles, Yonsei University) 

R E P O R T E R

Hyounji Choi (Culture & Design Management, Yonsei University) 
Joohyun Lee (Asian Studies, Yonsei University)

Yoojeong Kim (Asian Studies, Yonsei University)
Yuna Lee (Information & Interactive Design, Yonsei Univeristy)

Hye Soo Chung (Printmaking, Hongik University)

D E S I G N E R

Yoon Joo Chung (Information & Interactive Design, Yonsei University)

C O N T R I B U T O R

Soo Hyun Hwang (Comparative Literature & Culture, Yonsei University)
Hyun Da Yu (Culture & Design Management, Yonsei University)

Dayun Jeong (Clothing & Textiles, Yonsei University) 

S P R I N G ( M A R C H )  2 0 2 0  ( V o l . 7 ,  N o . 1 )

EDITOR’S LETTER

어느덧 ACCESS의 창간호가 발행된 지 7년이 지났습니다. 그동안 한국 문화예술이 추

구해야 할 방향성에 대해 탐색하며, ACCESS는 의식주 문화 전반을 다루는 라이프스

타일 매거진으로 자리잡게 되었습니다. ‘Renewal’을 소주제로 하는 7-1호에서는 Pro-

fessional 섹션을 만듦으로써 기업가가 예술을 바라보는 관점을 담았습니다. 채식 문화, 

패션, 미디어 아트 등 여러 분야에서 활약하시는 인터뷰이들과의 만남을 통해, 한국 문

화와 Renewal에 대한 새로운 통찰을 얻길 바랍니다. 

It has been 7 years since ACCESS Magazine was launched. Expanding from ponderings 
about Korean art’s direction, the publication became a lifestyle magazine that explores 
the culture of necessities of life - food, clothing, and places to live. To expand our per-
spective to more readers in Korea and the world, we have made changes to ACCESS 

Magazine. 

The first change is the creation of a Professional section. We have previously covered art 
from an artist’s point of view; articles in this new section contain the views of experts 
who prioritize consumers. The sustainability of art also depends on how much people 
enjoy, love, and desire art. How do enterprisers who deal with people’s consumption 
needs evaluate the current status of Korean art? The second change is a remarkable al-
teration of cover. Rather than selecting the artworks of our interviewees for the cover, we 
decided to feature our designers looking at the sub-themes of the issue. Finally, a Korean 

abstract of all the articles is provided to aid readers’ understanding.

To stay sustainable in the art world, it is inevitable to seek freshness or risk disappearing. 
This fate might have prompted our familiarity with the term Renewal. Even if the dictio-
nary defines renewal as the replacing or repair of something that is worn out, run-down, 
or broken, our reporters have added their own perspectives to the term. After finishing 

this issue, readers may find their own philosophy of renewal.

Warm Regards,

Yuri Kim

“To stay sustainable in the art world, 
it is inevitable to seek freshness or risk disappearing.”
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RENEWAL

새로움이 쏟아지는 현대 사회에서, 한국에서는 새로운 

복고라는 뜻의 ‘뉴트로(Newtro)’가 큰 인기를 끌고 있습니다. 

이미 유행이 지난 문화가 어떻게 새로워질 수 있을까요? 한 

인터뷰이의 말을 빌리자면, 과거에 기반하지만 현시대의 

관점을 예민하게 반영할 때 비로소 그것이 현대에 어울리게 

재해석되었다고 할 수 있겠습니다.

Everyone says that creativity is essential in this world, but we can 
pose the question of what is genuinely new and creative. Tired of 
facing new products poured into the market, in Korea, the trend 
called ‘New-tro’ becomes part of the culture. Then, what newness 
should be added to the existing culture to be renewed? Borrowing 

the words from one of our interviewees, it has to be based on 
the past and transformations are often made by combining the 

current situation with a new sense.

-  A C C E S S  -

AROUND THE CULTURE
SEO YOUNG KIM
SOO HYUN HWANG 
HYUN DA YU
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AROUND THE CULTURE

b y .  S E O  Y O U N G  K I M

지속적으로 증가하는 기술과 속도에 대한 

의존성은 인류의 본질적인 인간성을 지우려고 

하지만 우리는 이를 막기위해, 또 정체성을 잃지 

않기 위해 노력해야합니다. 변화무쌍한 미래를 

위해 새로운 도약을 준비하는 ACCESS magazine

은 과감한 시도 속에서도 본질을 잃지 않기위해 

기존에 추구해온 가치의 재생을 강조합니다.

A Brave New World. 1984. History has always 
been in a tug-of-war between rocketing 
forward and warning people of the dangers 
of progression. Torn between the horrors of 
dystopia, technology, and politics, we as modern 
men are incapable of standing still. In the light 
of 2020, it is crucial that we take time to renew, 
reevaluate, and regenerate our values in ways 
that make us stay true to our roots and who we 
really are. 

It is truly ironic how our steadily increasing 
dependence on technology and speed is 
imbuing us with the power to do anything but 
simultaenously strips away our humanity, the 
very essence of what makes us human. Humanity 
is the defining characteristic of our species, not 

the plastics that we carry. 

Yet on a brighter, more positive note, the younger 
generation brings us hope: In the midst of a 
technologically evolving society, more and more 
people reflect within themselves to broaden 
the definition of ourselves. We are no longer 
restrained to outdated terms - sexuality, gender, 
race, and age. We blur the lines between societal 
categories mentioned above, making us unsure 
which race, age, gender they are, and opens a 
window for the fresh air of creativity. 

As long as we are in touch with our identities 
and the knowledge that humanity is the most 
powerful tool that we own, renewal is no longer 
the foreboding landscape painted by George 
Orwell, but rather a new lease on life.

“X, Y, and Z”

“It is truly ironic how our steadily increasing dependence on technology and speed is imbuing us 
with the power to do anything but strip away our humanity, the very essence of what makes us 
human. Humanity is the defining characteristics of our species, not the plastics that we carry.” 
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AROUND THE CULTURE

2020년이 도착했습니다. 공상과학 영화 

속에서는 아득히 먼 미래로만 존재했던 해에 

드디어 도달한거죠. 날아다니는 자동차, 화성 

침략은 안타깝게도 아직은 일어나지 않았지만 

우리는 새로운 시대가 열렸다는 것을 직감적으로 

알 수 있습니다. 2020년은 2019년과는 어떻게 

다를까요? 이번 호에서 악세스는 ‘재생’이라는 

키워드로 2010년대를 뒤돌아 보는 동시에 2020

년이 가져올 새로운 가능성을 기대해봅니다. 

A short pun about the current decade: they say 
hindsight is 20-20. Looking back, we can say that 
the 2010s was a time of uncertainties and fears, 
but also a time of inspiration and organization, 
of movements that brought together all of us 
across continents and generations. Together 
we witnessed tragedies that swept nations, but 
together we also made great change happen, and 
we fought our anxieties. The first decade of the 
millennium has drawn to a close, and as we leave 
that milestone in the dust behind us, we look 
forward to the future. 

What does it mean to renew; to take and make 
new again? In this issue of ACCESS, we pondered 
the issues that will make or break this decade, and 
ran full throttle with the theme. With the 2019 

Seoul Art Show, we saw a revolution in Korean 
art take place. At Kitchen Space Siot, we engaged 
in conversation with food researcher Seunghee 
Moon on food and philosophy. We spoke to Ulf 
Ausprung about the intersection between art, 
environment, and industry. ACCESS 7-1 seeks to 
examine our past and our present, and with that 
insight in mind, asks questions about the future. 

What can we do, who will we be, where do we 
go from here? We all come up with resolutions 
we know we can’t keep at the start of every new 
year. I say that’s okay. The hope and the resolve to 
put it down on paper, even for a single day of the 
year, is what counts. Take the uncertainty and the 
fear of the 2010s and run with it. The courage to 
do so will be what makes 2020 different. 

 

“What can we do, who will we be, where do we go from here?”

b y .  S O O  H Y U N  H W A N G

“Looking Back But Mostly Forward”
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AROUND THE CULTURE

ACCESS가 생각하는 “renew”란, 단순히 어떤 

대상을 복원, 부활시키는 것과는 다릅니다. 이는 

세상에 새로운 정체성과 통찰력을 불어넣어, 

과거에 존재하지 않았던 변화를 세상에 

가져다주는 것을 의미합니다. 

이번 호 ACCESS는 풍부한 통찰력을 지닌 다양한 

인물들로부터 소개된 작품과 아이디어들을 

통해, Renewal에 대한 다양한 해석들을 탐구할 

수 있었고, 해당 개념이 문화예술 업계에서의 

지속가능성에 어떠한 영향을 미친다고 생각하는 

지 알아볼 수 있었습니다. 독자 여러분들 또한 

이 잡지의 끝에 Renewal과 지속가능성에 대한 

자신만의 해석을 찾을 수 있기를 바랍니다. 

Ruminating on the past year, the cultural trend 
of retro has been permeating deeply into our 
society. The word “new-tro” brought freshness 
in businesses as an ingenious experience to 
the contemporary masses, becoming the most 
common cliché in the industry. But bringing 
something old back to present is just one of the 
various ways to make a change. There currently 
exist so many options to create something new 
again.

For this issue of ACCESS, we have chosen 
to adduce “renewal” as a way to pursue 

sustainability in the culture industry. What does 
it mean to make something “new again”? What 
does it mean to “sustain” our culture? We first 
asked ourselves and provide answers. To us, to 
renew something is more than just having it 
revive; it means to animate new identity and new 
insight in it to the world, bringing a change that 
was nonexistent in the past. And we were lucky 
enough to visit diverse artists, events, and places 
that dovetail perfectly with our thoughts. 

With the works and ideas suggested from 
individuals with fecund insights, we were able 
to delve into the diverse interpretations of the 
notion of renewal and sustainability and sought 
to understand how each individual identifies the 
correlation between two concepts. One would 
approach the idea of renewal by integrating 
design with seemingly uncorrelated fields like 
sports. At the same time, another would practice 
renewal by recycling used items as a material for 
a new fashion item. Regardless of the differences 
in approaches, all works should be respected as 
a way to sustain and revamp our culture, paving 
new possibilities for the future. In this new 
edition of ACCESS, we hope that you find your 
definition of renewal and sustainability.

b y .  H Y U N  D A  Y U

“Renewal, not Revival ”

“To us, to renew something is more than just having it revive; it means to animate new identity and 
new insight in it to the world, bringing a change that was nonexistent in the past.”
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CREATIVE CULTURE
BOMIN KIM
J CHUNG
SEUNGHEE MOON
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Painter
bomink9@gmail.com

2005 Superior Prize of the Joongang Fine Arts Prize, Newspaper Joongang, Seoul, Korea
2013 Art Financial Support, Seoul Foundation for Arts and Culture, Seoul, Korea
2015 Selected for New Artist, Posco Art Museum, Seoul, Korea
2017 Grant of The Pollock-Krasner Foundation, The Pollock-Krasner Foundation, NY, USA
2018 ARNA Residency, Lund, Sweden
2020 Goyang Residency, National Museum of Modern and Contemporary Art, Goyang, Korea

Bomin Kim

BOMIN
KIM

“L i b e r a t i n g  t h e  O r i e n t a l  P a i n t i n g 
f r o m  Tr a d i t i o n” 

동양화가 김보민은 산수문화 갤러리에서 진행된 <숭례문>전의 작품을 통해 숭례문이 품고 있던 유고한 역사가 불타던 

당시 느꼈던 차가운 겨울의 감정을 관객들에게 생생하게 전달한다. 또한 숭례문에 깃든 문화와 역사를 상상력을 

동원하여 시각적으로 표현하며 남들과는 다른 예술가의 면모를 보였다. <숭례문>전은 이때까지는 김보민의 작품을 

통해 볼 수 없었던 개화기와 문화의 전승에 대한 새로운 관심사를 보이기도 하는데 전통이라 불리워지는 것들에 대한 

고찰이 담겨 있다는 점은 이전 전시의 작품들과 그 맥락을 같이 한다. 똑같이 조상들로부터 전승된 문화이지만 전통으로 

인정받지 못하는 것들에 대한 관심을 드러낸 김보민은 반대로 전통이라는 베일 속에 가려져 사람들에게 편견 섞인 

시선을 받고 있는 동양화의 현 상황을 문제시 하고 있음을 인터뷰를 통해 전했다. 동양화의 매체를 사용해 도시의 풍경을 

묘사하는 것을 새롭게 보는 시각 자체가 사람들이 가지고 있는 동양화에 대한 미신을 반영함을 설명하며 앞으로도 

이러한 고정관념을 깨뜨리기 위한 노력을 이어갈 것이라 전했다.
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CREATIVE CULTURE CREATIVE CULTURE

B O M I N  K I M

Twelve years after the devastating incident that stained our 
history with flames, Sungnyemun and memories that were 
embedded in it were restored by the artist Bomin Kim in 
the gallery, Sansumunhwa. Imbued with dim blue and 
purple colors, artworks in the gallery vividly convey the 
terrifying chills that we felt back in those cold and bitter 
moments when 600 years of history was burning to ashes. 

As an Eastern-style painter living in the 21st century, what 
does it mean for you to use Eastern-style painting materials 

and techniques?

Since Eastern-style painting materials and techniques have 
been mythicized for a long time, the way I paint the urban 
scape using traditional materials has been spotlighted for 
its uniqueness. However, for me, the sense of newness in 
using the traditional materials to portray modern scenery 
is also thought to be one kind of prejudicial gaze towards 
the Eastern-style painting materials and techniques. I 
like to compare myself to a translator who translates 
the modern scenery into Eastern-style painting using 

b y .  Y O O J E O N G  K I M

traditional materials as the language. De-romanticizing 
and modernizing the Eastern-style techniques and 
materials have been my responsibilities as the Eastern-
style painter living in the 21st century. 

Against the tradition of Eastern painting style, what made 
you mainly depict the modern sceneries?

Unlike past Eastern-style painters who were surrounded 
by the natural landscape, I am surrounded by the city 
landscape full of grey buildings, and I don’t even enjoy 
climbing. Thus, for me, it is the sceneries of the city that I 
can mundanely observe and draw. However, as you might 
also sense, the texture of the cement wall of the buildings 
does not allow any place for me to adopt some principles 
of Oriental aesthetics such as vitality and resonance that 
I was taught to express when painting the landscapes. So, 
I was naturally led to use some unconventional methods 
which have been evaluated as simultaneously unique and 
defying tradition. 

Some of your paintings combine those urban sceneries with 
the narrative elements of an old tale. What motivated you to 
combine those two?

As usual, it was one of the motifs that I got from my daily 
life. When I got into the taxi, the driver abruptly told me 
the origin of the name of the district called Gomdallae in 

the town that I live in. According to the driver, there was 
Eum So waiting for her lover Eum Wol who promised her 
that he would be back from the battlefield when the full 
moon rose. But Eum Wol did not appear during that time 
which drove Eum So to kill herself. For me, the narrative 
elements of this tale were so beautiful that it motivated 
me to portray the narrative and its characters above the 
modern scenery of our town. 

Comparing your past works, we found that the subjects, 
materials that compose your works have recently changed. 
How does this change relate to your recent change of interest? 

Coincidentally, in Korea Video Museum, I happened to 
watch the video that was filmed in Korea for the first time. 
The footage included the image of Korean males who were 
wearing top knots on their heads, and it was filmed from 
the Orientalist gaze of an American named E. Burton 
Holmes. Ironically, the footage confused me as to whether 
I was at the front of the camera or behind it with Burton 
Holmes. Its roughness and poor quality made ghost-
like image of the people in the video even more obvious 
and, for no reason, I was attracted by the ghostliness of 
the subaltern subjects. After this experience, I found 
myself trying to project my own perspective on that of the 
foreigner who visited Chosun in its transitional state yet to 
be modernized. 
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Among the works in the exhibition, how do the works such as <The Duet> and 
<The Mediumship> relate with your new interests?

These days, beauty of the things that are not acknowledged as the tradition 
is also one of my interests. For instance, unlike ancestral rites that are 
regarded as our tradition, some of the other rituals such as salpuri are 
not perceived as the tradition even though they are passed down by our 
ancestors. I believe that this kind of tacit but clear division between mere 
transmission and tradition also has to do with the transitional period when 
our culture was being controlled and framed according to the aspect of the 
foreign in which I am most interested. 

In the exhibition <Sungnyemun>, you visibly revived some intangible things 
that could not be restored by the conservators. Through your works, what kind 
of aspect of restoration did you try to bring up? 

I think it is eventually all about the time at which one situates oneself during 
the restoration process. Unlike conservators who go back to the past through 
conducting positivistic research, I tend to think about what certain things 
or incidents mean to myself and how I feel towards them in the present 
through imagination. Even in the real restoration projects, I personally 
think that our cultural legacies such as Sungnyemun should be restored 
through the methods that fit the present time for their sustainability, like 
the way the translation of the literary works is being updated into the living 
languages that are being used in the present. 

Through the works featured in the exhibition, Bomin Kim extended her 
idea about tradition to how blind faith in the signifiers such as tradition 
and craftsmanship could impair the process of restoring cultural legacies 
such as Sungnyemun along with the history embedded in them. Like her 
previous works did, her portrayal of Sungnyemun reflected her sense of 
duty to free the Oriental-style paintings from mythical gaze and the other 
works revealed her new interest in subaltern groups and culture. 

PAGE 14
Gomdallae (곰달래)  

PAGE 16
Sungnyemun (숭례문)  

PAGE 17
Second City (두번 째 도시) 

PAGE 18~19
Gaehwa (개화)  
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J CHUNG

“Clothing for Confidence and Comfort”

정재선 디자이너의 J.Chung(제이청)은 2014년 첫 론칭 이후 5년만에 ‘2019년 대한민국패션대상’에서 신인디자이너 

대상을 수상했다. 예술성과 대중성 모두 잡은 엘레강스 캐주얼 브랜드. 수식어가 많은 제이청은 사실 정재선 디자이너의 

삶 자체이다. 패션 디자인 강사로 활동하며, 학생들에게 구체적인 디자인 표본을 보여주기 위해 탄생한 제이청은 현재 

유망한 신진 디자이너 브랜드로 성장했다. 자신의 불완전함을 인정하고 보완하여 편안함을 느끼는 것을 추구하며 

본인이 입고 싶은 옷을 디자인하는 정재선은 제이청의 옷을 통해 사람들이 어떤 자리에서나 편안하지만 위축되지 않고 

당당하기를 바란다. 또한 제이청의 경영 방식에는 정재선만의 독특한 철학이 존재한다. 각 직원의 강점을 살리고 영역을 

존중하며 조화를 추구하는 협업 방식을 선택한, sns를 통해 고객과 직접 소통하는 대표디자이너 정재선의 제이청에 

담겨있는 이야기를 들어보자.

Fashion Designer 
m.jchung.co.kr

2014 Graduated University Arts London, London College of Fashion MA Fashion Design Technology 
Women’s wear
2014 Launched J.CHUNG
2016 Completed Ph.D, Ewha University Fashion Design
2016 Tokyo AFC Fashion Show
2017 Mercedes Benz New York Fashion Week Invitation
2018 Launched TAZE
2019 2020SS Paris Fashion Week Show
2019 Samsung Fashion Design Fund 2nd Place
2019 ‘Korea Fashion Award’ New Artist Award 1st Place

J Chung
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J  C H U N G

J.CHUNG is one of the most notable contemporary brands 
in Korea, recipient of the rookie designer grand award at 
the Korea Fashion Awards of 2019. J. CHUNG takes both 
artistic and popular approaches to create its own unique 
elegant casual brand. ACCESS interviewed Jaeson Chung, 
representative and designer of J.CHUNG.

How could you explain your brand identity?

J.CHUNG is a brand for women from ages 30 to 50, and sets 
its key value on tolerating and supplementing imperfection. 
Our clothing focuses on wearer comfort. The brand’s core 
is actually based heavily upon my personal experiences and 
thoughts, which makes J.CHUNG my own story. I want the 
brand to be comfortable for customers as well, which is why 
I still manage CS myself via Instagram. Some gave advice 
that a designer should save some room for mysticism, but I 
wanted to show our customers that “I am not very different 
from you”.

What are your inspirations for J. CHUNG’s designs?

In earlier days, finding inspiration used to be quite difficult, 
since I tried to elaborately piece together philosophy, art, 
and history into a single logical theme. But now I understand 
what Christopher Kane meant by seeking inspiration from 
all things. Nowadays, I get inspired as easily from the white 
sands and black rocks in Boracay Beach. There is actually a 
piece in this season’s collection that was inspired by a scene 

of the ocean waves crashing on the dark boulders, which 
led to its black-and-white design. As I reached my forties, I 
found myself being attracted to things I was previously not 
attracted to, more to nature and my surroundings, and I can 
say it is a significant portion of my inspiration.

In terms of other designers or brands, I really loved 
Alexander Mcqueen from the beginning of my career. I 
admired his approach of grafting fine arts onto the fashion 
industry, and also admired his philosophy of empowering 
the weak via clothing. We shared the perspective on 
focusing on the weak, but there were major differences in 
the question of ‘how’. 

It is known that J.CHUNG is a brand heavily influenced 
by your experiences. In what ways does it connect to your 
philosophy and life?

Personally, I tended to pursue perfectionism on myself. 
However, I finally concluded that being perfect is neither 
possible nor necessary. We all have things that we lack 
relative to others, and our brand decided to cope with such 
incompleteness. I believe that physical and psychological 
ease allows us to become confident, which is why J.CHUNG 
prioritizes comfortability of the wearer by helping people 
display their full potential and to free themselves from their 
obsession to imperfection. You could say that J.CHUNG is 
as comfortable as a sweatsuit, but classy enough to be worn 
to any meetings and still be admired. I wanted people to 
gain assurance and maximize their energy to do anything 

b y .  Y U N A  L E E
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with the help of our clothes.
J.CHUNG started from my courses for fashion major 
students. Striving for more detailed understanding of the 
topic and better lectures led to very specific examples and 
tangible samples that I made. Since those creations were 
pleasing for me as well, I wore them myself, and many of 
my acquaintances started to ask me if I sold those products. 
Luckily, I met the current manager So-yoon who proposed 
a business founding together, and it developed into the 
J.CHUNG of today.

In what ways do you strive for renewal?

Although it’s not easy, we always seek something new, and 
I believe we are making progress. It could be a complete 
renewal in 10 years, and another one in 20 years, but it will 
be gradual. The flow of change would be always new yet 
natural. 

One of the changes that we made is the establishment of 
TAZE(ODE TO LITTLE). TAZE targets a wider range of 
audience than J.CHUNG. The subtitle “Ode to little” alludes 
to praise for the little things we easily miss in everyday life. 
The brand provides clothing for active women who enjoy 
outdoor activities and vacations with her family. We are 
trying to reach women of all ages with relatable themes.

What are your future plans for J. CHUNG’s sustainability as 
an emerging fashion brand?

I believe that finding balance between the ideal and reality 
would be a gateway for the sustainability of our brand. 
Focusing too much on either would be unsustainable. I 
believe in accepting and agreeing to such medium—that 
everything has its natural ups and downs, is the key to our 
sustainability. Every failure would have its gain, and every 
success would have its loss. J.CHUNG would be stable 
within the steady flow of its growth.

Understanding human relationships is another vital element 
for the brand’s sustainability. As a representative, I do not 
control and take charge of every role, but I try to vitalize 
each and every employee’s capacity, creating a workspace of 
harmonious respect and cooperation. I do not monitor our 
employees thoroughly, instead letting them do what they 
can, and are willing to do. This amplifies joined capability 
and creates a balance of peace in the workspace. 

J.CHUNG is not only a story of Jaesun Chung herself but 
also of her research and contemplation of philosophy and 
human relations. Her designs are a medium to recognize 
and embrace imperfection and give comfort to the wearer. 
Chung hopes to continue her endeavors to spread positive 
energy through her brand.

PAGE 20
Ordu Arm Print Dress

PAGE 23
2020 Spring Collection

ON THE LEFT
Rinse Arborg Jacket - Paris Runway
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“Ta b l e  o f  P e a c e ,  Ta b l e  o f  N a t u r e”

문성희 자연요리 연구가는 인간, 자연, 그리고 음식에 대한 그만의 확고한 철학으로 어떻게 식(食) 문화의 리뉴얼이 곧 

사회전반의 리뉴얼이자 인간과 자연의 공존으로 이어지는가를 이야기한다. 재료 준비부터 요리와 상차림까지, 그에게 

식(食)이란 단순히 맛있는 것을 넘어서서 모든 관념에서 벗어나고 자연과 평화를 생각하게 하는 예술이다. 귤을 먹는 

것은 그 귤을 기른 햇빛과 바람과 물과 흙을 함께 먹은 것이며, 이는 내가 먹은 것이니 내가 곧 자연이라는 문성희. 그가 

딸과 함께 운영하는 ‘부엌공간 시옷,’ 연희동의 이 고즈넉한 공간에서 지속가능한 밥상과 채식문화, 자연 속의 인간에 

대해 이야기를 나누어 보았다.

SEUNGHEE 
MOON

Natural Food Researcher
sudhamoon@gmail.com / gonggansiot@gmail.com

1969 Graduated Seoul Gaeseong Women’s High School
1977 Busan Cooking School
1979 Chef of Vienna Embassy, Austria
1980~1982 Permanent guest for KBS weekly cooking program
1980~ Cook, food stylist, and food columnist for a number of magazines and newspapers 
1992 Author of Happy Cooking- Table Setting (Woongjin Publishing House)
2008 Technical director of Dasan Cultural Research Institute
2009 Author of Peaceful Table 1, 2, and 3 (Shanti Books)
2013 Author of Moon Sunghee’s Easy Natural Table (Hakwon-sa)
2014 Author of Poongsuk Seo Yugu’s Lively Table (Siat Publishing Company)
2018 Author of Moon Sunghee’s Bap and Sum [: Eating and Breathing] (Gimmyoung-sa)

Seunghee Moon
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S E U N G H E E  M O O N

Seunghee Moon is a natural food researcher who cooks, 
studies, teaches, and writes on natural vegan food. With a 
deep faith in people, nature, and how food can harmonize 
the two, Moon has participated in a number of social 
projects on food, has published more than six books, and 
now runs Kitchen Siot with her daughter where she shares 
her philosophy and recipes with others. In this issue, 
ACCESS visited Kitchen Space Siot to meet Moon and to 
learn of the philosophy in the ‘peaceful table’ she carries on.

You are mostly called as a ‘natural food researcher’ but 
I thought you seem more like a food artist, as the whole 
process of your cooking is creative, artistic, and philosophical. 
Thinking of your recipes as your artworks, is there any recipe 
you particularly remember and love?

I have written six cook books and have thousands of recipes 
but to be honest, no, I don’t have any certain favorite recipe. 
I try to avoid being attached to or obsessed with something, 
so it’s good I create what lasts just for the moment and 
disappears after we eat. I cook, I eat, and I clean, thus not 
leaving any traces. If I have to choose though, I’d rather say 
my soybean paste, soysauce, kimchi, and red pepper paste 
are the most important to me. I make them with special love 
as they are the basics of my food.

Do you have your own rule or something you caFWWre a lot 
when cooking or in any process of cooking? 

First, I try to choose fresh ingredients that have vitality. 
Things with a short market chain, without fertilizers and 
pesticides, and wholefood… Eating what has vitality means 

b y .  J O O H Y U N  L E E eating as whole, and to harmonize and wholly vitalize our 
body parts. Therefore, I don’t peel off or throw away roots 
and seeds of my ingredients but try to eat them whole. 

While reading your book, I found this quote “I am the 
nature” very interesting. Would you explain the philosophy 
in it, in relation to what the action of ‘eating’ means as a way 
to think of and harmonize with nature?

When I say ‘nature,’ I think of it as everything with life 
and what made everything with life. I really hate it when 
people use the term ‘environment’ instead of nature. 
The term misleads us to think as if we humans are the 
owners and the core while nature is the subaltern or mere 
surroundings. However, that is not the way we exist. Isn’t 
the air I breathe a part of nature? Nature is more than 
forests and mountains. We cannot live away from it.

When you eat an orange, you also eat the sunlight, water, 
soil, and wind that nurtured it. Then you become the 
sunlight, water, soil, and wind. You ARE them. That is the 

nature I think. It’s marvelous. That’s why what you eat is 
yourself, and that’s why thinking about the act of eating 
is so important. I want people who eat my food to be 
conscious of the meaning of eating and think of what food 
is. Of course I want them to enjoy my food most of all, 
but to go further, food is something much deeper than just 
being tasty.

Today, veganism seems to be a big and growing social trend. 
I am also personally interested in eating healthy and non-
violently grown food, but as a student living alone it is hard 
to make actual changes in my eating habit. For people like 
me, can you give any advice?

Before you start going vegan, you first need to organize 
your thoughts and values. The value of your veganism 
should be real, not goal-oriented. Don’t be buried in goals, 
as what’s important is your existence, before any value. 
Moreover, it is true that a vegan lifestyle is pretty hard to 
do on your own, so solidarity in any sense is the key. In 
today’s society where kinship communities are breaking 
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Creations of Seunghee Moon

down, the importance of solidarity grows bigger and bigger. 
Take an interest in living together in unity and sharing 
with others, let it be a share-house, a communal kitchen, 
a network or collaboration. To do so, you need to be more 
open to others.

If we need a renewal to today’s food culture, veganism, or 
society as whole, what would it be?

Big systems and institutions are important for sure, but 
I believe that a renewal in society is only possible when 
individuals are awakened. When people start to perceive 
their value of existence and recover creativity, free of 
materialism, you then can call it a renewal. If I change, 
the whole world changes. In this context, the change in an 
individual’s eating habits can lead the changes of politics, 
economy, culture, and society. 

Seunghee Moon’s ideas on food and nature challenge the 
myth that humans and nature are separate and awakens us 
to the meaning of eating and the importance of individual 
renewal. Now in her seventies, Seunghee Moon says that 
she wants to live the rest of her life just like now, without a 
big attachment yet still with small joys like sewing by hand, 
walking on her own, and preparing a table of peace, a table 
of nature.

CREATIVE CULTURE
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EVENT

ULF AUSPRUNG
“Everywhere is Anywhere. Life’s Moments of Bliss”

b y .  Y U N A  S O N G

울프 아우스프룽의 첫 개인 전시인 ‘Anywhere is 

Everywhere’가 2019년 12월 1일부터 15일까지 291 

Photographs’ Gallery에서 열렸다. 갤러리 중앙에 위치한 

그의 작품들은 그가 경험한 여러 지역의 풍경과 건축 

그리고 그 속에서의 삶을 담아내고 있다. 아직 보여지지 

않은 세상에 대한 호기심은 그의 발걸음을 수많은 나라로 

이끌었다. 위대한 작품은 매일의 일상 속에서 발견할 수 

있으며, 예술이란 우리 주변의 것을 평상시와는 다르게 

바라보는 것에서부터 시작한다고 그는 말한다. 이런 생각은 

그가 한성 자동차의 CEO이자 연세대학교의 교수이며 

아티스트로서 자신의 삶에서 영감을 받아 작품을 탄생시킨 

것에서 비롯한다. 4년 전 지인이 우연히 본 그의 작품에는 

남들과는 다른 ‘무엇’이 있었고, 그것을 알아보는 이들이 

많아지자 전문적으로 사진을 찍게 되었다. 자신의 친구들과 

익스트림 스포츠를 즐기거나 학생들을 가르치며 영감을 

받는다는 그는 비즈니스 트립에서도 사진을 촬영하는 등 

전시회 이름에 걸맞게 본인의 삶 곳곳에서 작품을 찾으려 

노력한다.

“Anywhere is Everywhere” presents a landscape, leading 
viewers to explore photographer Ulf Ausprung’s curiosity 
about the unexperienced world. 

Celebrating the first solo exhibition of Mr. Ausprung, the 
ACCESS team had the opportunity to visit the gallery 
opening. After the exhibition however, one realizes that 
photographer is not a sufficient term to define the versatility 
of Ulf: Not only is he the head of Hansung Motors, the 
biggest Mercedes Benz dealer group in Korea, but he is also 
a professor of fashion and luxury goods at Yonsei University. 
On top of these titles, he is an artist, creating and capturing 
beautiful moments around the world. 

How can these careers, each requiring immense 
responsibility and time, be related? One can find the key 
to answering this question inside the exhibition. His 
business allows Ulf to travel around the world - Hawaii, 
Russia, Europe, Malaysia, Vietnam - just to name a few. 
Always equipped with his handy cameras, he never misses 
a chance to take some pictures. His inspiration also comes 
from people around him (including his students at Yonsei) 
and other artists who sport a vastly different photographic 
style such as Jimmy Nelson, David LaChapelle, and Peter 
Lik. His broad taste in photographs shows his attachment 
in combining grand scenic landscapes with architecture, 
ancient cultures, and creativity of the situation. 

As the CEO of a company, an artist, and a professor, Ulf 
focuses on the suitable sustainability of his actions. His 
company had been running a social responsibility program 
for the past 8 years, to give less privileged young people 
with strong artistic skills the opportunities they deserve. 
The program offers a long-term education program to bring 
out their abilities and enables them to pursue their desired 
path. It pushes the students to think critically about their 
environmental impact and about how their future works as 
designers, architects, and artists can positively contribute to 
the bettering of our ecosystem. 

The start of his professional photography career was 
approximately 4 years ago, when his friend had looked at his 
works and found a certain “quality”. This unique atmosphere 
that only Ulf ’s works contain is captured in the particular 
angle, lighting, and situation of the photos: Simply put, he 
captures the “right moment”. After realizing his talent and 
taking photography further, his works resonated with the 
audience, finally landing him an offer for a solo exhibition. 
With his photography advancing, now Mr. Ausprung wants 
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to try newer things, test new images in new environments. 
Let us take a moment and dissect the title of the exhibition: 
“Anywhere is Everywhere”. The secret of his inspiration is 
everywhere. Ulf enjoys extreme sports, mountain climbing, 
skiing down the Alps, and being exposed to the challenging 
environment of Mother Nature. He also explores around 
the world, where the different lifestyles of Cambodia, 
Laos, and Vietnam provide the perfect ingredient for his 
inspiration and motivation. Everywhere and anywhere Ulf 
is, the moment is rich in its meaning and purpose. 

Although Ulf Ausprung’s works come from the 
aforementioned travels around the globe, that is not the 
prerequisite for creating an interesting photograph. Any 
great works can come from our day-to-day environment. 
And on this note, upon closing this article there is but one 
thing to remember from this exhibition: “Art is to see and 
perceive things differently than we usually do, standing 
beyond ourselves.”

PAGE 35
Vietnam, Ho Chi Minh 

2018
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France, Mont Blanc White Valley 

2016
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stand as its own in the industrial world. As the exhibition’s 
purpose is for people to comfortably enjoy, the academic 
was reduced to the minimum while also keeping a concrete 
background so that it does not simply become a place for 
play.

The exhibition was created through the renewal of an 
exhibition space that used to only exhibit artifacts. It was 
the first time that DDP planned its own in-house exhibition, 
so a great amount of effort was put into trying to make it 
fun and interactive to match the slogan of DDP “Dream, 
Design, Play”. The main purpose was to change the way that 
people view exhibitions: to not just pass by the contents but 
actually experience and be part of them. With the trend of 
integration, the contents should not be limited in a certain 
topic but be a blend of various areas.

Design nowadays is not just a way to package a product 
but is the planning, making, and execution of a project, 
and even how it goes to the users and communities emerge 
and create culture. This kind of flow is very natural like 
the development of technology, and sports being extended 
to e-sports and AR/VR. Although there are people who 
disregard e-sports as a category of sports, and it is a sensitive 
topic after WHO claimed gaming disorder as a disease, 

e-sports is a type of culture and sport that people use to 
express themselves. 

As quoted from the exhibition, “Old games can be nostalgic 
for some, but for others Art.” This supports the recent boom 
of the newtro culture. There are people who negatively 
view this culture as they think it as going back due to the 
bleak outlook of the future. However retro and newtro are 
completely different concepts. While retro is often a direct 
copy and paste of the past, newtro takes motif from the past 
and reinterprets it into the future. Newtro is a renewal of the 
past into a more improved version.

For art to be sustainable, manager Lee thinks that the 
borders between genres have to be blurred. Designers, 
engineers, artists, and people of other fields have to meet up 
to contemplate how to crossover and collaborate, creating 
motivation from each other. <Play Design, Play On> is 
an integration of various topics and is a result of people 
from different areas. The exhibition is a great example of 
sustainable art.

PLAY ON
“Dream, Design, Play”

b y .  H Y O U N J I  C H O I

플레이 디자인 PLAY ON은 2019년 10월 14일부터 

2020년 1월 24일까지 동대문 디자인플라자 (DDP) 의 

디자인박물관에서 관람객 참여형 스포츠 이벤트 전시로 

열렸다. 전국체전 100주년과 DDP 5주년을 맞이하여 

디자인과 스포츠의 역사를 뒤돌아보고, 이 두 주제를 

융합한다. 4차 산업혁명 시대의 라이프스타일에 맞춰 

스포츠가 일종의 놀이(Play)가 되는 과정을 스트리트 

스포츠, e-스포츠와 AR/VR를 통해 체험하는 전시로 

꾸려져 있었다. 본 전시는 디자인이라는 매개체를 통해 

스포츠를 재해석하여 꿈꾸고 만들고 즐기는(Dream, 

Design, Play) 공간으로 만들었다.

Before you even realize, you are already part of the exhibition, 
immersed in the process of how the concepts of design and 

sports broke through boundaries and merged into the concept 
of play. In the exhibition <Play Design, Play On> held in 
DDP (Dongdaemun Design Plaza), the change that was 
made through the usage of people was expressed and shown 
through sections where visitors could “experience”. In this 
issue of ACCESS, we spoke with the exhibition manager, Lee 
Yonghee, to hear more about the exhibition and the future of 
play design.

In the hallway leading to the main exhibition, the evolution 
of sports and design in Korea is displayed with words, 
photos, and short clips. It explains how sports did not have 
the purpose of moving one’s body purely for enjoyment, 
but rather served as a tool of patriotism for earning medals, 
while design used to be a merely a tool that could not LEFT TO RIGHT

Crowd enjoying the exhibition
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years. The Sculpture Garden exhibition contains various 
large sculptures throughout the space. Flash Art is an 
exhibition by artists in their forties and fifties, like Jaenam 
Kim and Henna Yoon, who present their distinct vision of 
Korean art. Finally, Blue in Art is the category of artworks 
by young and fresh artists under the age of forty, such as 
Jungin Kim and Sara Lee, that gauges the future of Korean 
art.

We have met one artist who participated in the Seoul Art 
Show, Jinhee Choi. She is a glass artist and believes that art 
is a medium of communication. Jinhee loves the art fair 
because she can interact with the visitors and the artists, 
and she believes that the art fair gives fresh impetus to 
her artistic living. Moreover, she said participating in an 
art fair is a great opportunity for the artists to get inspired 
and obtain vitality. Unlike the exhibitions taking place in 
galleries and art museums, art fairs, including the Seoul Art 
Show, are an event where dozens of galleries gather in one 
place to sell and show artworks. Various people come to the 
art fairs, from students to regular customers who come to 
buy artworks and enjoy the energetic and vivid atmosphere. 

Since various and numerous artworks are hung in the art 
fair, it is a good learning ground to read the latest art trends. 

The Seoul Art Show aimed to be a venue for cultural 
events beyond the art market, providing the audience 
value and inspiring them to participate in the globalization 
of Korean art. By renewing the art fair’s theme and its 
artworks annually, art trends may shift to the point where 
art is sustainable. Through this virtuous cycle, renewal and 
sustainability are in an indispensable relation. 

2019 SEOUL ART SHOW
“Welcomes You to an Aesthetic Festival”
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올해로 8회를 맞은 2019 서울아트쇼는 12월 21일부터 12

월 25일까지 코엑스에서 국내외 130여개의 갤러리들의 

다양한 작품들을 선보였다. 한국미술의 오리지널리티, 4차 

산업혁명시대에 따라 변화하는 예술 생태계, 스컵처가든, 

플래시아트, 블루인아트, 아프리카미술전 등으로 특별전을 

구성된 이번 아트쇼는 미술애호가들과 관람객들의 시선을 

사로잡았다. 아트페어는 수 십 개의 화랑이 한 장소에 

모여 미술 작품을 판매하는 행사이다. 미술관과 갤러리에서 

열리는 정적인 전시회와 달리 넘치는 활기와 축제 분위기를 

즐길 수 있다는 점이 색다르다. 단순한 아트마켓을 

넘어 관객에게 예술의 가치를 전달하고 감동을 이끌어 

한국미술의 세계화에 일조하기 위해 노력하는 문화행사의 

장이 되는 것을 목표로 매년 다른 주제와 작품으로 새로움을 

선사하며 지속가능한 미술을 선보인다. 이러한 점에서 지속 

가능성과 새로움은 분리할 수 없는 개념으로 볼 수 있다.

This Christmas week, Coex Exhibition Hall in Samseung-
dong, Gangnam-gu was full of spectators. It was the <2019 
Seoul Art Show>, held from December 21st to the 25th. 
Over 130 galleries from countries participated in this 8th 
anniversary Seoul Art Show, which attracted huge attention 
from art lovers and visitors. 

Seoul Art Show organized the exhibition with six different 
categories: Original Korean Art, Artistic Ecosystems 
that change with the era of the 4th Industrial Revolution, 
Sculpture Garden, Flash Art, Blue in Art, and African 
Art. Original Korean Art is an exhibition by artists at least 
sixty-five years of age, like Sooja Kim and Sukjoo Lee, who 
have established their own unique world of artworks and 
developed their central positions in Korean art for many 

ABOVE
Jinhee Choi, Blowing Life (생기를 불어넣다) 

2019



ACCESS 42 ACCESS 43

STORY
KEN KIM
LEE LEE NAM
MYEONGHEE HAN



ACCESS 44

Conservator
www.kenkim.co.kr

2005-2011 Samsung Foundation of Culture Conservation Lab MMCA Restoration Team Representative
2011 Ken Kim  Art Restoration Lab Representative

KEN KIM
“Curing Artwork With Love” 

김겸 미술품 보존 전문가는 우리나라를 대표하는 미술품 

보존 전문가이며, 화가인 아버지의 곁에서 자란 그의 미술품 

사랑은 어릴 적부터 남달랐다. 미술 이론과 미술사를 

전공하며 미술품과 함께하기 위한 길을 모색하던 중 

우연히 삼성문화재단 보존연구소에서 연구원으로 일하게 

되었다. 이후 일본에서 미술품 복원가 마키노타카오의 

문하생으로 활동하다가 미술품 보존가라는 직업에 확신을 

갖게 되어 영국에서 본격적으로 미술품 보존에 대한 

공부를 시작했다. 그 후 한국에 돌아와 국립현대미술관의 

작품 보존 팀장으로 일했으며, 공공미술품부터 국내외의 

유명 미술작품까지 다양한 작품들을 복원해왔다. 인터뷰를 

통해 자신을 “미술품을 치료하는 의사”에 비유한 그는 

국내외 거장들의 미술 작품을 자신의 연구실에서 마음껏 

감상할 수 있음에 자신의 직업과 미술품에 대한 굉장한 

애착을 드러냈다. 진로에 대한 고민을 하는 젊은이들에게 

“전혀 예측할 수 없는 삶을 사는 우리는 강물을 떠내려가는 

나뭇잎과 같지만 진심이 담긴 노력에 대한 보상은 반드시 

돌아온다”며 따뜻한 충고를 전했다.

What made you to decide to become a conservator?

Even before I learned how to read books, since my father 
was an artist I grew up in an environment where I could 
read the collection of the famous paintings like how kids 
play with their picture books. My love towards artwork, 
ever since I was young, originally made me dream of 
becoming an artist. However, due to my father’s strong 
opposition, I decided to major in art theory in college 
and found my interest in art restoration while working 
in Samsung Cultural Foundation around the time I was 
attending graduate school majoring in art history. I gained 
confidence about my future career as conservator was when 
I was studying under the art conservator Makino Takao 
in Japan. Observing his daily life, I felt a strong desire to 
become a conservator like him as if the experience as his 
pupil presented me a blueprint of my career. 

Down through the warm ivory hall with restored masterpieces hung on the wall, sunlight from the doorway 
invites visitors into the room of scientific research and the revival of artistry. Beautiful paintings on the easel, 
frame-like windows, and remarkably clean and organized arrangement of the room give an impression of the 
small gallery managed with love of artworks. The grey equipment and the tools posited on the other side of the 
room add a whole different dimension to the space. The owner of the workplace, Ken Kim, discussed his life as 
a conservator who cures through an unusual love of art.

b y .  Y O O J E O N G  K I M

STORY
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What do you like the most about your job? 

Since I was young, I had been seeking the way I could 
appreciate artwork, which made me study art theory again 
even after I returned to Korea. Working as a conservator, 
the wish that I had longed for has been fulfilled. In 
my workplace, I can enjoy viewing and even touch the 
artworks that could probably only seen in the art museum 
alone. After the works are completely restored, another 
masterpiece comes, which makes my job so attractive. 

What do you think is the virtue of a good conservator?

I don’t think there is a single right way of restoring 
the artwork. However, I would like to say that deep 
understanding of works of art and the attitude of trying to 
share the heart of the work and the owner of the piece are 
the most important virtues of conservators. As a doctor 
who cures the artworks, I believe that the conservator 
should be able to truly empathize with the owners, talking 
about the past condition of the works and being willing to 
consult them about the proper way to conserve their works 
in the optimal condition. 

Thinking of a conservator as a doctor who cures artworks 
truly helps us understand the job, what kind of doctor do 
you think you are?

If there are 100 conservators, every one of them is very 
different as some doctors tend to exclusively focus on the 
symptom of the disease in a frigid manner while some 
medical doctors warmly embrace the patients’ pain with 
their heart. It is not that cold and strict doctors are far from 
the good. Some patients gain a feeling of trust from such 
rigidness. Likewise, characteristics of the conservators also 
vary from person to person, and it is meaningless to decide 
one conservator is better than the other. One conservator 
I know  concentrates only on the physical damage. On the 
contrary, since I am the conservator who grew up in the 
environment where I had no choice but to love artworks, 
and because I want to know everything about them, I 
could be compared to the doctors who are interested in 
humanity and patients as individuals. So I feel extremely 
happy when the work returns to its client in the perfectly 
cured state. But, at the same time, I cannot deny that I feel 
a bit empty after the artwork leaves. 

ABOVE Shoes of Lee Han-Yeol, After Conservation 
NEXT PAGE             Statue of General Yi Sun-Sin 

PREVIOUS PAGE Statue of Maria, Before Conservation 
ABOVE Ken Kim 

When you see the damaged or aged artwork, do you also feel 
the beauty of its present state without being touched or is it 
feeling of necessity that dominates your mind? 

Unlike management of cultural heritages which 
incorporates their natural damage or impairment into their 
historical record, artwork conservation or restoration sets 
its value on maximizing the aesthetic value of the artworks 
through achieving perfection of their appearance. So 
rather than appreciating the damaged state of artworks, we 
conservators examine their need for restoration thoroughly 
based on scientific analysis, similarly to how medical 
doctors conduct physical examinations on patients’ 
bodies to decide whether patients should get medical 
treatment or not. Among doctors in various departments, 
conservators share similar traits with plastic surgeons in 
that conservators not only recover the impaired artworks 
but also provide some remedies for heightening their 
aesthetic value.

Do you have any advice for the millennials who are lost 
due to their fear of unconventionality and their uncertainty 
about their future career? 

It is truly understandable that millennials are having a 
hard time looking for a job in this turbulent period when 
the fourth industrial revolution is taking place. But these 
days, it comes to me that there is nothing that I can do 
except doing something that I enjoy. Early on, I realized 
that it is meaningless to plot and set future goals. I would 
like to compare our lives to the leaves that are drifting 
through the river. When we examine the leaves floating 
on the river, specific paths and obstacles the leaves are 
going to encounter throughout the journey are somewhat 
unpredictable. Instead of being obsessed with planning the 
future we can slightly move forward in front of uncertainty 
and wisely react to the hardships with some small flinches. 
Those small sincere efforts are going to pay off one day and 
will be surely compensated in the near future. 

During the restoration process, what kind of efforts do you 
make to maintain sustainability of the artworks? 

Basically, artwork restoration is not a simple process in 
that analysis of the damaged work is strictly based on 
scientifically objective data whereas the way analytical 
data is implemented is highly analogue in the sense that 
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conservators restore the work relying on their delicate 
sense of touch. One way of maintaining the artworks 
sustainability is trying not to impair the intention of the 
artist yet keeping the trace of restoration undisclosed and 
aesthetic. Another effort that conservators should make 
is to restore the works in a reversible way. Conserving 
reversibility of the part that has been restored could be 
seen somewhat contradictory but it is surely necessary for 
the future of the artworks. Conservators, instead of totally 
resetting the age of the damaged spot in the artworks, are 
required to match the spot’s age with that of the rest of 
the part so that they could age concurrently in the same 
place after the restoration. However, since they are almost 
inevitable not to show the differences after the initial 
restoration process, restoration should be done in a way 
that the spot could be easily replaced and again, restored 
by the younger generations. 

What is your future plan?

As I mentioned earlier, there is nothing that I can do 
except doing something that I enjoy. Following this stream 
of thought, the only meaningful devotion I can make at 
this moment was to enjoy the community life by making 
harmony with the people surrounding me. This kind of 
conclusion made me study various disciplines related 
to humans, including history and brain science and live 
my life as a community member thinking about how I 
could understand the others and open up my heart to the 
people I meet. What’s interesting is that beginning this 
March, I will be teaching English and Science to the kids 
who live in this town. At the same time, as a conservator, 
I will continue curing the artworks and discovering new 
material by searching and reading books. 

STORY
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LEE LEE NAM
“Blowing Life into Historical Art” 

조소과에서 시작했지만 영상예술학으로 전향하고 그 후 

미디어아트에 포커스를 두며 작업해온 이이남은 한국을 

대표하는 미디어 아티스트이다. 대표 작품들은 한국 전통 

민화에서 모티프로 하며 고전 작품들에 역사적 배경과 

상상력으로 애니메이션을 더해 생명을 불어 넣는다. 그는 

고전의 시간과 현재의 시간을 산수화라는 가상공간에 

공존한다고 생각하여 작품에 현대 문명을 표현함으로써 

실제 상상과 현실의 경계를 초월하며 다양한 정신과 

물질이 공존 하고있는 현실을 그대로 투영한다. 형식과 

양식을 미디어로서 새로 거듭함으로 기존의 의미를 새롭게 

해석해보며 이러한 새로운 시도로 예술의 지속가능을 

추구한다.

Most known for his media works on animating traditional 
Korean folk paintings, Lee Lee Nam is one of Korea’s most 
notable media artist. His works are not only seen on global 
stages such as foreign museums and international summits 
but can also be often seen in common places. The works of 

Lee capture and stop people in their paths to admire the work 
in awe before moving on into their lives with a new insight. 
Lee’s works connect people to the past by breathing life 
into classical artworks and inviting the viewers to travel to 
another world where thoughts and imagination are merged. 

You have a BFA in sculpture, but later transitioned to 
focus on media arts. Is there a particular reason behind the 
transition?

After I got my BFA in sculpture, I got the chance to teach a 
course on animation. The way that the students used video 
editing programs to digitally give life to still moments 
captured my heart, and after that I have explored the field 
of media arts and am now focusing on shining light on 
classic paintings to revive the history locked in the works.

On the process of creating your artworks, you once said 
that to reinterpret the classical paintings, you go into the 

Lee Lee Nam is one of Korea’s most notable media artist. His works are not only seen on global stages such as 
foreign museums and international summits but can also be often seen in common places.

b y .  H Y O U N J I  C H O I

Artist

1969 Born in Damyang Jeonnam
1995 BFA in Sculpture, Chosun University, Gwangju, Korea
1997 Master of Art, Chosun University
2011 Completed DFA courses Graduate School of Communication & Arts, Yonsei University
2017 17th Fina World Masters Championships closing ceremony Video Director
2017 Ph.D in graduated Fine Arts, Chosun University
2018 CITE INTERNATIONALE DES ARTS Residency

STORY
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historical time period with a digital tool. What are your 
thoughts on historical flow of time and how is it expressed 
though your works?

To create a solid content where my message is fully 
connected to the original artwork, it is crucial that I make 
sure that historical background and knowledge are correct. 
I believe that ancient time and the current time co-exist in 
the virtual world of landscape painting. I express modern 
civilization in my works to project the reality that various 
spirits and substance co-exist, transcending the boundary 
between imagination and reality.

Despite your great works and philosophy behind them, 
there are still people who criticize using classical paintings 
as motif, saying that it destroys the original meaning of the 
works. What are your thoughts on such criticism?

The use of traditional tools, colors, and mood to create 
new works has always been the way that past artists create 
new artworks. My works are a way to reinterpret the 
original meaning by using energy from the existing ratio 
and contrast past to present and by changing the type and 
form to digital media to create new works with additional 
meanings.

Although you also take motifs from Western artworks, you 
mainly take motifs from Korean traditional folk paintings. 
What is the reason for that, and which artworks do you get 
the most inspiration from?

There are a great number of classic works, but to 
communicate with the public and make them stop and 
stay looking at my artwork, I worked on Korean traditional 
folk paintings that most Koreans are the familiar with. For 
the same reason, I mostly take motifs from the famous 
Joseon period landscape painter Kyeomjae JeongSeon, as 
his paintings are nationally famous and known by the mass 
public.

How you interpret the original artworks and add your own 
thoughts to convey another new story is a form of renewal. 
What are your thoughts on the term ‘renewal’?

I believe that one of the forms of renewal is resurrection: 
to bring life to something that had been dead and to draw 
light to those that are alienated and forgotten. I think it is 
the most amazing thing that a person can do. The term 
is the similar to artworks that constantly get finished and 
improved at every stage. ‘Renewal’ is a basic element of art.

With the 4th industrial revolution, there are even more ways 
of art that are emerging. How do you view this phenomenon, 
and how do you view sustainability in art?

New ways of art are a natural result of the combination 
of new technology and new content. For example, I have 
recently started using AR/VR in some of my works. 
Sustainability in art is to make viewers look at the artwork 
for a long time and make the viewers come back to look at 
the work, until it becomes significant to individuals and 
then the masses in the end. My artworks are digitalized, 
so viewers have to look quite a while before they view 
the whole work, and I intentionally choose most familiar 
artworks to take motifs from. My motive is to catch the 
viewers’ eyes, mesmerize them, and make them think and 
come back again. 

In his studio in Gwangju, Lee continues to create art that 
brings life to historical works, renewing history with the 
addition of his modern view on current society. The way 
that he constantly strives to work on new mediums is a great 
inspiration to other young artists who can join in on the 
chain of renewal to continue the flow of sustainable art.
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MYEONGHEE HAN
“Life of Philosophy and Belief ” 

한국의 대표 가곡인 “비목”의 작시가 한명희. 그는 세끼 

진수성찬보다 라면 세끼로라도 진정으로 하고 싶은 것을 

하며 사는 것이 더 행복할 수 있다는 것을 깨달았으면 

좋겠다며 온고지신(溫故知新)을 강조한다. 창의성을 

빙자해 새로움 만을 추구하는 것은 뿌리가 없이 공중에 

붕 뜬 것일 뿐, 그것에는 생명력이 없다. 어제에서 보면 

사실 오늘 자체가 새로움이며, 어제가 있기에 오늘의 

새로움이 가능하듯 새로움은 과거와의 단절이 아니라 

영세적으로 보아야 한다고 말한다. 과거를 바탕으로 

역사를 습득하여 앞으로의 미래를 향해 나아가는 것처럼, 

과거를 통해 미래를 볼 수 있는 통시적의 안목으로 세상을 

바라보는 건 어떨까? 단절시키고 단편적인 것 만을 보게 

되면 시행착오만 겪게 될 뿐, 과거를 바탕으로 점진적으로 

발전시켜 새로움을 추구해 나아가야 한다고 조언한다.

Lyricist, philosopher, professor and producer: You certainly 
have a wide range of titles. How would you describe yourself 
as of now? 

Simply put, I would call myself a professor. There’s not 
ㅁproductively. 先公後私 - I focus more on the public 
and social benefits than my own goods. I think it is a 
very universal thing to live for oneself, but we must try 
to take one step forward and live for the society. So, I am 
trying to distance myself from the worldly, materialistic, 
and mundane lifestyle, and trying to give back to the 
community. One example would be paying respects to 
the March 1st Movement, and the freedom fighters that 
were part of the Korean War, a historic tragedy. It is crucial 
that we protect our history, and not live according to 
extreme selfishness and individualism. To do so and to 
pay respects, I have continuously arranged annual events 
during Memorial Day, changing the perspective of it as a 
mere national holiday to something more meaningful. The 

“Another aspect of modern society that I feel is problematic is how hurried we are about everything. Especially 
Koreans, we forget to look far into the distance, and only try to deal with the matters at hand. I’m truly worried 

that although the younger generation is working hard, there might not be anything left behind.” 

b y .  D AY U N  J E O N G
t r a n s l a t e d  b y .  S E O  Y O U N G  K I M

Myeonghee Han 
Korean Classical Musician 

1964 Seoul National University Traditional Music Major (Bachelors)
1968 Seoul National University Traditional Music Major (Masters)
1995 Sungkyunkwan University Asian Philosophy Major (Doctoral)
1966~1975 TBC Producer 
 

STORY
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Jin-Hon Art Festival has been going on for the past twenty-
five years, since 1996, and I feel proud when I notice the 
little changes in people’s perspectives on Memorial Day. 
This festival used to be a big deal- enough to be featured on 
the Memorial Day news reports, and was very positively 
received by the public. It’s quite encouraging to see that I 
could change how the society perceives this holiday. 

Another aspect of modern society that I feel is problematic 
is how hurried we are about everything. Especially 
Koreans, we forget to look far into the distance, and only 
try to deal with the matters at hand. I’m truly worried that 
although the younger generation is working hard, there 
might not be anything left behind. I always have a lot of 
interest in helping those suffering from their time periods: 
For example, the Goryeo people who’ve lost their land, 
Koreans running from Japanese imperialism, citizens 
dislocated by Stalin, etc. I always try to help people who 
have suffered from their unfortunate and untimely era. 
Since 1991, I’ve been on tour holding concerts in central 
Asia (Uzbekistan, Kazakhstan, etc.), teaching Korean, 
and explaining our traditional music. Now however, after 
quarter of a century, I’m exhausted. I hope someone would 
take up the torch. 

I do not feel the necessity to study for knowledge anymore. 
True knowledge is when one integrates information 
into one’s life values. Young people these days don’t have 
a belief, and miss the opportunity, and it is my wish for 
them to become more wise and knowledgeable. They 
don’t realize the happiness of being poor and truly doing 
something that they love, rather than being simply rich. 

You have a history of working in the fields of not only 
philosophy, history, and social studies, but also traditional 
music and cultural arts. If you have any other fields that 
you’ve worked in that the public does not know yet, please 
share. 

During the time I worked as a producer, popular music was 
usually pop songs. However, I thought differently. “Is there 
something else to music?” It does not take a great person 
to simply follow in the footsteps of other people. This was 
a time when our traditional songs weren’t broadcast on 

television. So, in 1967, for the first time in history, I created 
a traditional song program. The opposition was strong, yet 
we persevered. We even included a small orchestra for our 
program. We tried extremely hard to popularize traditional 
music during the 1970s restoration projects, and although 
many forces opposed my actions, I was finally able to 
create a program like I wanted. May 12th 1969, we even 
held our very first traditional music concert. It’s a date that 
I will never forget. We even managed to get the ticket sales 
up. Although creating the concert was difficult to the point 
where I fell ill for 6 months, it was worth the success. 

“IMISI Cultural Center” is incredibly beautiful to visit in 
person. I can feel your aesthetic touch in every corner. Do 
you take care of this space yourself?

Down to the last tree, last flower, I’ve managed this place 
by myself. But this wasn’t always like this. Back then, being 
a PBC Asia Broadcasting producer was a big deal, and 
aside from our low salary, we got an unofficial paycheck 
on the side. I refused this paycheck however, and was quite 
low on money. Originally I was living in a small house in 
Yeonhui-dong, and moved here in 1974. In the beginning 
I lived on the dirt floor of an abandoned house nearby, and 
my wife had a very difficult time. However time passed and 
we found this lot. The building is hand built, and although 
it may not seem much, I am quite attached to it because it 
was built by my own two hands. In the beginning we didn’t 
even have enough money to finish the windows, we had 
to make do with wax paper covering the windows. As we 
got more money from the company, we slowly finished the 
house. The land in front was all rice paddies, and we were 
able to buy the land during the time when everyone was 
leaving the countryside and idolizing Seoul. Because we 
didn’t have any savings, we had to borrow money from the 
bank in 1980s, and finally at my 60th birthday I was able 
to repay everything. But we couldn’t help but take another 
loan before my retirement to finish the house that we live 
in now. We thought we could repay them back in 10 years, 
but here we are still paying our debt. 

STORY STORY

You are most well known for being the lyricist of “BIMOK”. 
Please tell me how you came to write the song and any 
interesting episodes during the process. 

During the restoration period of traditional music, we 
realized that if you write traditional music with orchestral 
backup, there are around 100 songs. So, with the need for a 
new style of music I began to write. I received some lyrics 
from other poets, and was able to work with the composer 
of Mr. Jang, during his hard times. I also asked for lyrics 
from a friend who was in the army, and that song later 
became “At time of drawing a circle.” This was during the 
time when I used to write for the paper, and I decided to 
write about the times when I was an officer in the DMZ. 
It reflects the sadness of spending my twenties deep in the 
mountains. This is the background of the lyrics of BIMOK. 
I had no idea that it would become so famous later on. 
I was actually rather embarrassed in the beginning, so I 
worked under the pseudonym “ILMOO”. As it grew in 
popularity later on, I was able to publicize my real name. 
I think it became so popular because it reverberated with 
the people of this country. 

Have you heard of the term “sustainability”, the systematic 
ideology of continuing the environment, economy, and aspect 
of human society? I heard that you have a deep knowledge 
of Asian philosophy. How could one explain sustainability 
through Asian philosophy? 

一以貫之. One 一 , Write 以 , Through 貫 , To 之
This is a saying in the Analects of Confucius. It means to 
see through to the end with one consistent theme. This 
could be an example of sustainability. 

The theme of ACCESS 7-1 is “Renewal”. This means that 
we are trying to restart our magazine. What do you think 
is an important aspect of restarting something that’s been 
in continuation? Is there anything you would like to say to 
students who are trying to restart?

Renewal and renovation - they are all good terms. But 
the one thing you need during those times is 溫故知
新. It means that one of the ills of our generation is that 
people use creativity as an excuse to seek only new and 
improved things. New items without roots, simply floating 
in air have no life. The new ideas of today lack thought and 
depth. From yesterday’s perspective, today is something 
new. Because yesterday existed, today can be new. Only 
when there is the past as your background, can the present 
exist. So, renewal is not a disconnect from the past, but 
rather a continuation of it. Just like how we should learn 
history in order to step into the future, we have to see into 
the future by looking through the past.

PAGE 57
IMISI Cultural Center
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업사이클링 패션브랜드 래;코드가 ‘업사이클링  복합문화 

공간’을 표방하며 만든 래;코드 나눔의 공간. 방문자들에게 

‘나만 알고 싶은 아지트’라고 불릴 정도로 편안함을 주는 

이 곳에서는 도서와 영상이 있는 환경도서관, 업사이클링 

작품 갤러리, 다양한 공방수업 등을 통해 지속가능한 삶을 

직접 느끼고 체험할 수 있다. 이름에서 알 수 있듯, 나눔의 

공간은 부지런히 ‘나눔’을 실천한다. 업사이클링의 가치를 

다양한 교육과 프로젝트를 통해 시민들과 나누는가 하면, 

발생하는 모든 수익을 사회적 약자를 위해 사용하기도하고, 

더 나아가서 지적장애인, 미혼모, 탈북 새터민, 난민 등 사회 

소외계층과의 직접 협업을 통해 상생한다. 단순히 패션을 

넘어서서 삶 속에서 지속가능성을 생각하고 실천하게 

하는 래;코드 나눔의 공간. ACCESS 7-1호에서는 이 

공간의 모든 것을 기획하는 한란 매니저를 만나 나눔의 

공간과 이 곳에서 추구하는 가치에 대해 이야기해보았다.

b y .  J O O H Y U N  L E E

This is Not Just Fashion: SHARING For the Better World 
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As environmental issues become serious, there is a growing 
awareness of waste in different industries, including fashion. 
RE;CODE is a brand that leads changes in the fashion 
industry, trying to design its products without waste and 
suggesting an ethical consumerism for the environment. 
To share its philosophy with the public, RE;CODE in 2014 
opened ‘RE;CODE Sharing Space,’ an upcycling cultural 
complex located in the underground space of Myeongdong 
Cathedral. People may wonder why the place situates itself 
in this unique location, far from popular fashion streets 
such as Gangnam or Hongdae. Ran Han, the manager of 
the space, explains that the perfect place for Sharing Space 
is where people of different ages, genders, races, and social 
status pass by, as the complex is not just for fashion but for 
a public interest.

Wooden interior, no door, large sofas, books and DVDs. 
RE;CODE Sharing Space gives its visitors the impression 
of a friendly agit or a cozy café rather than a big cultural 
complex. This allows people to easily stop by, no matter 
their interest in upcycling. Sharing Space is made up of 
three sub-spaces: a library with publications and films 
on environment and humanism; a gallery to display 
various upcycling artworks and products; and a handcraft 
workshop to give people hands-on experiences of 
upcycling and sustainable lifestyle. For all three sub-spaces, 
manager Ran Han pays special attention to re-code them 
in the value and style of Sharing Space. For the handcraft 
workshop as an example, Han provides the artists with 
unique materials that RE;CODE has, such as denim or 
car seat leather, creating new upcycling workshops just for 
Sharing Space. She even develops new upcycling methods 
with regular handcraft artists, such as “t-shirt knitting” 
and upcycling neon lighting. 

Explaining its unique name, RE;CODE Sharing Space 
‘shares’ to the society in two ways, and works as a hub for 
social projects. Managed almost like a non-profit studio, 
Sharing Space first ‘shares’ the place itself and its profits 
with citizens and the socially unprivileged. Anyone can 
freely stop by, read, watch, and enjoy everything in the 
area without a fee, and share their ideas on social and 
environmental issues. People and organizations who want 
to open a place like this can take pictures, ask questions, 
and get inspiration on interior, book categories, and space 

mobilization. The profit from workshop entry fees, the only 
profit of the place until a year ago, is entirely given back to 
the society as donation. Since 2018 the place started selling 
a few of the brand clothes, its workshop kits and products, 
due to the endless requests from visitors. However, all the 
products for sale are not under active marketing but sold 
only by request. Sharing Space even uses its sale profits to 
educate workshop instructors, to buy upcycling artworks, 
and to donate to the socially unprivileged. 

What’s more, Sharing Space goes further to ‘share’ its 
brand values, actively joining with the people at every 
level and sharing the value of solidarity through win-
win relationships. It collaborates with the socially weak, 
including intellectually disabled, single parents, refugees, 
and North Korean asylum seekers, supporting their self-
reliance. For example, after teaching and helping upcycling 
artists, the place employs them as instructors for handcraft 
workshops in and out of Sharing Space. Also, it supports the 
young and independent upcycling designers. It buys and 
displays their works, and holds various co-projects with 
them. Another key project of Sharing Space is to educate 
children, spreading environmental concerns and the value 
of sharing through fun experiences with upcycling. This is 
because RE;CODE Sharing Space believes that education 
is an important investment for the future, more important 
than immediate profits.

RE;CODE Sharing Space is full of suggestions about 
humanism, society, and sustainability. Mere recycling has 
limitations. However, upcycling, through time and effort, 
renew thrown-away things to be useful and beautiful, 
making sustainable lifestyle special. Sustainability can 
sustain only when it is both valuable and likable. Therefore, 
for something, let’s say a fashion brand, to be sustainable, it 
should attract people not only with its meaningful values, 
but also with its products on their own. Being competitive 
and lovable even out of as well as within recycling fashion 
industry and complexes, RE;CODE Sharing Space will 
continue to renew, recycle, and share, hoping for a better 
world.

STUDIO

PAGE 62, 63
Re:Cordian Dolls 

TO THE RIGHT
Leather craft products
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무경계스테이 이태원의 골목에 위치해있는 2층의 하얀 단

독 주택, 그곳에는 김영미 마케터만의 모던하고 포근한 취

향을 담은 무경계 스테이가 위치해있다. 이 공간은 단순한 

에어비엔비 숙소가 아닌, 하나의 실험의 장이다. 김영미는 

체험형 숙소를 통해 새로운 마케팅을 구상하고 있다. 무경

계북살롱과 Beyond & Behind [BTS] 포럼의 주최자인 김

영미의 특별한 아이디어를 만나보자.

Within the packed alleyways of the north of Itaewon 
leading to the Namsan Mountain, there stands a white, 
two-story house open for everyone. On entering, visitors 
are welcomed with the warm, pleasant atmosphere and 
delicate hospitality of the accommodation. The host of the 
building is Kim Youngmi, an aspiring, experienced marketer 
and a representative of MUSHROOM. Mugyeonggye Stay 
is one of her experiments in pursuing her philosophy of 
‘beyond the border, pushing the boundaries of traditional 
accommodations.

The reservation to Mugyeonggye Stay is accessible through 
Airbnb. The website is flooded with heartfelt reviews of 
satisfaction and gratitude from customers all over the 
world. Sunlit walls, cotton bedsheets, greeneries, colorful 
framed pictures and vintage style furniture captivate the 
travelers, while amenities and composition of the rooms 
imply the delicate concern and consideration of the 
host. A night at Mugyeonggye Stay brings to visitors a 
sensory experience of the aesthetics of the Stay, namely, 
Kim’s preference. The interior design and every existing 
atmosphere within the Stay is “entirely of my taste,” 
explains Kim. Kim wanted to differentiate her space from 
the identical, conventional accommodations. The Stay 
contains her favorite books, flowers, and tableware. This 
helps visitors delve into Kim’s personal sense of aesthetics. 

The word ‘Mugyeonggye’ in Mugyeonggye Stay means 
‘Borderless’ in Korean, but Kim interprets the expression 
more as “Beyond and behind the border.” This theme 
correlates consistently with her other projects, the Beyond 
& Behind [BTS] forum and the Mugyeonggye Book Salon. 
The term represents an important aspect prominent 
in Kim’s philosophy of interconnectedness of people, 
fields, and various walks of life. Such connections blur 
distinctions of borders and encourage fresh experiments 
to pursue the ‘Mugyeonggye’. 

Since 2018, Kim shared her own apartment to host 
the weekly Mugyeonggye Book Salon, which is an 
exclusive gathering of authors, readers, and scholars for 
free discussion. This unprecedented concept gave the 
participants an opportunity to interconnect beyond their 
professions and background. After a series of related events, 
the connections from the Book Salon led to the Beyond & 
Behind [BTS] forum in 2019, an academic, analytic forum 
of the BTS phenomenon with international lineups from 
various fields. Kim always finds new potential in a variety 
of fields as a marketer, and her most recent ongoing project 
is Mugyeonggye Stay.

Kim Youngmi plans to expand her unique principle of 
the Mugyeonggye Stay in the near future. As a marketer, 
she recognizes the possibility of her personal experience 
and value in particular space being broadened to either 
community-wise or commercial opportunity. Future plans 
include collaborations with businesses and creating spaces 
with company products, where customers can closely 
experience them over their stay. Kim also hints at creating 
a new form of exhibition in which the Stay collaborates 
with artists. The Stay could contain the artists’ works 
hung on walls or displayed over the interior, along with 
their favorite music, recipes, lightings, and other personal 
preferences. It would be a completely novel type of sensory 

b y .  Y U N A  L E E

A Space Beyond Borders

experience that communicates intimately with the participants; A renewal of lodging and blend of many boundaries.

As an artist, Kim Youngmi has moved from business to business as a marketer before resigning to start her own projects. 
Always aspiring and experimenting with new, constant interchanges within diverse borders, Kim Youngmi promises us 
not only the renewal of conventional accommodations as with Mugyeonggye Stay but the renewal of any concept.
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애오개123은 마포구 아현동 주택 사이에 자리한 반년 

이상 방치되던 신발 공장을 가구 회사인 비플러스엠에서 

쇼룸을 비롯한 복합문화공간으로 탈바꿈한 곳이다. 

가구를 사기 위해 방문한 고객들 외에도 누구나 부담 없이 

가구를 구경할 수 있도록 카페와 갤러리, 그 밖의 요소들을 

함께 만들어서 방문의 문턱을 낮추어 누구나 편하게 

휴식하면서 공간을 즐길 수 있다. 비플러스엠은 애오개

123을 통해 여유로움의 가치를 전달하며 항상 새로운 

디자인을 추구하고, 처음부터 완벽한 청사진을 구상하기 

보다는 지속적으로 다듬어 나가고자 한다. 고혜정 대표는 

수시로 변화를 보여주는 것이 바로 애오개123과 브랜드가 

지속할 수 있는 방안이며 변하는 문화 흐름에 맞춰 다양한 

시도를 통해 꾸준히 신선한 디자인을 선보이는 것이 

애오개123의 목표라고 말한다.

In this 21st century, the architecture that was built in the 
20th century are reborn as a new trend, known as the 
“complex cultural space”. <Studio 123> is one of them, 
which was originally a neglected shoe factory in Mapo-gu 
Ahyun-dong and went through an arduous revovation by 
a furniture company called Bplusm. Bplusm wanted to 
lower the threshold of the visit to the furniture showroom by 
establishing a café and a gallery, which became a complex 
cultural space.

<Studio 123> is very spacious and roomy since it reflects 
the prior building, the factory. Because the space is relaxing 
by itself, people are free to come and see various attractions 
and feel comfortable in the space. The operation method 
of this building is unique. The 1st floor is primarily an 
open studio and is utilized as a café where people can sit 
and relax. It is quite easy to spot some people drinking 
coffee and chatting with their friends, or even lying on a 
sofa and reading a book. The 2nd floor is a gallery, which 
exhibits the photos and writings of how <Studio 123> was 

renovated and constructed. It’s a place where the history of 
the building is embedded. Finally, the 3rd floor is Bplusm’s 
furniture showroom, filled with hardwood furniture and 
wooden interiors.  

Bplusm pursues the materials that last long and endeavors 
to use  human-friendly materials. The furniture is created 
almost entirely of raw wooden materials by lessening 
artificial solutions or toxic substances. Also, the company 
values minimalism by subtracting decorations and 
by doing modest designs. It is rather hard to find any 
fancy ornamental furniture. Moreover, Hyerim Ko, the 
representative of Bplusm, highlights that the furniture 
should be harmonized with every other object in any 
space. If the design is solely focused on the aesthetic of 
furniture itself, it may be in disaccord with the ambiance 
of the room. Since the furniture is not the item that is 
readily replaced, the furniture is designed in moderation 
to fit in any space and any mood. The company lays great 
importance on balance and harmony. 

Just as people remodel their old home interior, so Bplusm 
is always in the process of renewing. This studio is not 
aimed at perfection, but alteration and development. From 
this point of view, <Studio 123> is going to be renewed 
incessantly, thereby becoming sustainable. Bplusm 
acknowledges that as culture streams flow and change, the 
company needs to head for a steady transition. <Studio 
123> is always ready for change. 

b y .  H Y E S O O  C H U N G

Harmonizing the Alteration
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GLOBAL
SUNG HO KIM
CEO, GLOVERALL PLC, LOCHCARRON OF SCOTLAND, 
AND COCCINELLE SPA.
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S U N G  H O  K I M

글로버올, 코치넬레와 같은 유럽의 헤리티지 브랜드의 

CEO인 김성호 대표는 브랜드 인수 후 기업 정상화를 위해 

노력해왔다. 한국인으로서 이탈리아 브랜드의 CEO로 

일하는 것은 쉬운 일이 아니었다. 브랜드 내부에서 비판의 

목소리가 일기도 하였으며, 언어의 장벽과 시간, 속도의 

개념을 포함한 수많은 어려움이 생겨났다. ACCESS의 이번 

호에서는, 오랜 경험을 통해 만들어진 지속가능한 브랜드에 

대한 철학과 한국 패션의 세계화를 위해 한국 패션 산업이 

걸어야 할 방향에 대한 이야기를 들어보았다.

Sung Ho Kim has dedicated himself to corporate renewal 
as the new CEO of Gloverall, Coccinelle, and Lochcarron 
of Scotland which have rich heritages as European brands. 
Most of those brands were in recession and operated under 
the special conditions of ‘turn-around’ management, which 
is akin to a restructuring process where the entity converts 
the period of loss into one of profitability and success while 
stabilizing its future. For the Renewal of ACCESS, Sung 
Ho Kim provided profound insight accumulated by his 
professional career and proposed the way of globalization to 
Korean brands.

It is unusual for a Korean to represent a European brand. 
When you first started your business in Italy, what was the 
major difference between Korea and Europe?

When we first moved in, every document was in Italian 
which bewildered us. Out of the blue, Italians had to 
work in English eloquently. The difficulty of language was 
enormous. Then the problem of pace arose. As we all know, 
Korea is not famous for its rapid pace; here everything takes 
time. The concept of time limit and speed was so different 
from that of Korea, which was the biggest hurdle Koreans 
faced first and made them frustrated. Since the tasks that 
have done readily in Korea took too much time, Korean 
employees reproach themselves for their incompetence, 
which was not a personal problem, but just a cultural 
difference.

What is the reason for acquiring European heritage brands 
as a Korean fashion enterprise?

Surely the first reason is for profit, but there’s another 
reason. As you mentioned, numerous European brands 
have cherished rich heritage, however, recently European 
market is in recession, particularly in Italy or Portugal. Italy 
has a lot of luxury and semi-premium brands, but there are 
a lot of companies that are economically going downhill 
and coming into the M&A (Mergers and Acquisitions) 
market. The ambitions and desire of entrepreneurs who 
want to take over those brands and save the dying brands 
could be the reason. 

Wouldn’t there be internal criticism that brand identity 
would be diluted if an Asian company acquired a European 
brand?

Not only locals, but also in the media criticism is 
referred to the public. It is never welcomed when the 
nationally recognized brand is acquired by foreign capital. 
Nevertheless, they notice that if the brand is left alone, it 
could go bankrupt and disappear forever, which eventually 
aggravates the condition of employees and related 
companies. So, there are numerous cases in which they have 
to sell despite those concerns.

As a CEO of global fashion brand, why do you think that 
globalization of Korean fashion is still a long way off? 

As an entrepreneur, my pursuit is to drive the business 
value of our brand. That’s why I run fashion brands even if 
my career so far is distant from fashion. The principles of 
management are the same: communicating with customers 
and enhancing the corporate value. If you look at Japanese 
brands here in Europe, there are high-end brands such as 
MUJI and UNIQLO, and high-end brands like Comme des 
Garcon. Those brands have significant brand awareness in 

b y .  Y U R I  K I M
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Italy, France, and the UK, which are the center of Europe. 
By comparison, there are few Europeans who know any 
Korean brand. In the end, I think that globalization of 
Korean fashion companies can be evaluated if it makes a 
profit in overseas markets. This is the globalization I see as 
a businessman. However, in this perspective, we have still 
some way to go.

What do you think the identity of Korean fashion is? 

I don’t think Korean brands have an identity that should 
be brought together. However, it is important to look 
closely at the way the developed countries have walked 
in the fashion industry. Japan is especially famous in 
the European market, having commonality as an Asian 
country. Look into the Japanese market and the history of 
its developments and reflect on how Japanese have done 
and find ways to raise the market and communicate with 
customers.

In order for the Korean brand to globalize, it is necessary 
to form a relationship and communicate with customers in 
overseas markets. Please explain in detail how this is done.

Speaking of the European market, Europeans have a very 
long-term view. They are not touched in a short time. It’s 
a significant credit for these people to work and show 
progress over time. These works have to be done in a long 
flow, but Koreans are impatient. The capital invested in the 
fashion industry is little and success is feeble. Given that, it 
is to be expected that Korean fashion has no awareness in 
European market.

What he thinks sustainability is based on is the possibility 
of business development which only can be maintained 
through communication with consumers. Otherwise, 
it is only the self-realization of designers rather than a 
commercial brand. By collecting extensive consumer 
opinion reverentially, sustainable brands can get settled. 
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A C C E S S  A W A I T S  Y O U . 

Have you enjoyed this issue of ACCESS? Discover and 
discuss more artists, events, and trending news at our Facebook 

page & Instagram.

We will post important notices such as the magazine themes, 
publication date, and the distribution sites of the copies of our 

magazine.

facebook.com/accesscs2
instagram.com/accesskorea

accesscs2.org
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