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edIToR’S LeTTeR

Long ago, physical barriers required that people must mingle under one roof if they were 
to converse. But online technology now makes it possible for people from the farthest 
locations to discuss issues and pursue shared values. Consequently, communities often 
form explosively but then dissolve just as dramatically. Are community ties weakening?  

To answer that question, for this issue of ACCESS, we conducted a series of interviews on 
the topic of community sustainability. We asked our interviewees a key question: What 
makes a community sustainable? We learned that the survival of community is not the 
prize. Instead, ideas and values are the impetus for the formation of communities, and 
those ideas and values continue as communities form and dissolve. What really matters 
is the merge of humanity’s shared values. As in pointillism, various dots, different in size 

and color, merge to create the larger picture we can all appreciate. 

Thus, we tie our previous themes of coexistence, circulation, preservation, 
communication, and diversity into the theme of community. In this issue, we have 
visited artists in diverse culinary, visual, performance, and fine art fields. ACCESS hopes 
that diverse and sustainable communities will continue to form in the arts and culture 

scene of Korea. 

 

Warm Regards,

Gyuwon Baek

“What really matters is the merge of humanity’s shared values.”
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ArouND tHe Culture
Hee rAe Kim
YuN Ji HAN
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CoMMuNITy

Ideas and values are the impetus for the formation of 
communities, and those ideas and values continue as 

communities form and dissolve. What really matters is the merge 
of humanity’s shared values. As in pointillism, various dots, 

different in size and color, merge to create the larger picture we 
can all appreciate.

-  a C C e S S  -
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AROUND THE CULTURE

b y .  H e e r a e  K i m

If you count the many communities you belong to, you are likely to name several. Human beings 
naturally, innately, and inevitably form social units, beyond geographical ties, to encompass common 
and shared values.

In 2016, large events greatly challenged the concept of community. Values became greatly polarized 
in ongoing political controversies and feminist issues. Citizens began to strongly voice their views, 
where in the past many stayed silent. Now, virtual communities are forming and speaking out in ways 
never heard before.

The concept of community has evolved to embrace increasingly more individuals who once were 
indifferent to “social actions.” Community members interact organically to speak together. They 
create artistic synergy through songs, paintings, writings, and photographs to protest social misdeeds. 

Today, communities serve as wombs where people grow together and absorb common values and 
ideas that will lead as toward a more sustainable world. Through the power of community, we will 
form, sustain, and express our values effectively.

“Today, communities serve as wombs where people grow together and absorb common values and 
ideas that will lead as toward a more sustainable world.” 

“Communities: The basis for progress”
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AROUND THE CULTURE

Although communities share time and space, 
they go beyond random one-time gatherings or 
brief passing of strangers on the subway. Instead, 
communities comprise lasting relationships 
of individuals who share mutual values and 
understandings, like threads woven closely to 
form colorful fabrics. Nevertheless we ask, what 
drives each thread to stay connected?
  
For this issue of ACCESS, I interviewed six artists 
living within lasting, distinctive communities 
such as Seoul Fashion Festival, Seoul Community 
Radio, SAI, and Seems Like Community. All have 
established cultural platforms that offer artists 
and the public opportunities to freely interact 
through art. They began when individuals 
joined together to create original artistic guilds 
for sharing tastes and values and inspiring each 
other to create new works. As I listened to their 
stories, I discerned that passion and love for 
art are the main drivers behind the platforms. 

Moreover, I discovered that all platforms respect 
the originality of each individual. They use 
integrity to preserve collective interests and as a 
driving force to communal growth. Individuals 
have widely different natures and abilities, 
giving rise to community richness and success. 
For example, clay artist Sungjae Kim and home 
cuisine expert Okran Kim use their works to 
enrich society.

Although I emphasize the importance of 
individual originality, I still value societal goals 
and systems. Our interviewees agree that artistic 
freedom and control of art are paradoxically 
indivisible. In the end, balance between artistic 
originality and communal value is the key for 
keeping communities sustainable and healthy. 
Despite diverse individuals of different values 
ceaselessly arguing and reconciling within the 
social system, vibrant and colorful communities 
hold together. 

“Balancing between artistic originality and communal value is the key for 
keeping communities durable and healthy.”

b y .  Y U N  J I  H A N

“Beyond the Passing: Towards a Sustainable Community”
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AROUND THE CULTURE

b y .  G Y U W O N  B A E K

Communities are formed every day. Some last; many die, for multiple reasons: members move; 
missions are accomplished; values are discarded. What then is the force that knits groups together and 
sustains their connections?

Since the first issue, we have conducted many interviews and have learned that communities are 
sustainable when they continually question and criticize their values. Continuous revisiting of values 
can be difficult, however. In addition, clashing opinions can cause conflict between members. For this 
reason, many groups avoid reviewing their actions after the group is established. 

Contrary to popular fears, debates can enrich rather than weaken communities by revealing differing 
points-of-view that the whole group should consider. Ideally, communities should strive to balance 
their original vision with any criticisms that arise. 

Philosophies become legacies only during the years that follow their founding moments. Geum-Hee 
Kim, president of Korea Tomorrow, says that the team has been running for eight years but never 
ceases to rethink its identity. She says that the eight years since the organization was established have 
brought in more members and more divergent ideas. Members stay together even through conflict 
because everyone is a stakeholder. Kim attributes their gradual success to their willingness to re-
question their values and spend time and energy disputing their views. 

Kim and other interviewees stress the importance of encouraging community members to discuss 
ideas freely. Although the task is difficult, regular vertical relationships can be gradually overcome. 
The groups we interviewed will continue to become more successful over the years if they maintain 
wide group visions and provide a solid basis for standing together.

“Philosophies become legacies only during the years that follow their founding moments.”

“Community and Conflict”
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CreAtiVe Culture
suNG JAe Kim
oK rAN Kim
seoul CommuNitY rADio
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On a sunny Friday afternoon, ACCESS visited Sung 
Jae Kim’s studio, located in Mullae-dong. Kim is a 
character designer who has worked in the industry 
for more than a decade. His studio walls featured 
numerous pieces of clay art works.

Sung Jae 
Kim

Character Designer
ballcat@naver.com
www.25plan.com

2016 Sung Jae Kim Private Exhibition
2016 Alice in Wonder Private Exhibition
2013 Empress Myeongseong Exhibition
2002 “Munk” Character – Korea Top Ten Character Awards

Sung Jae Kim

“M a k i n g  C o m m u n i t y  b y  H a n d ”
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b y .  S O O  I N  PA R K

S U N G  J A E  K I M

Tell us about your work.

I design 2D characters and then create 3D characters in color clay. Some of the characters are exhibited; some are 
photographed mainly for children’s books where clay art is frequently used. I am planning to create and publish a picture 
book about circulation. Until now, I’ve created illustrations only, but now I will illustrate and write the book. Producing 
a book a year would be fun.

Can you explain how character design is linked with community?

I often strive to satisfy the masses. For example, in my recent exhibition called “Alice in Wonder,” I thought about how 
I could satisfy the target audience while also enjoying the work. At the end of the day, work that I enjoy doing gains the 
most attention. In addition, I actively communicate with audiences through social networks such as blogs and Instagram 
to help the public get to know me and vice versa.

creative culture
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PReVIouS PaGe
Sung Jae Kim, Close shot of Stone Wall

(30cmX70cmX20cm, clay, 2010) 

LeFT To RIGHT
Sung Jae Kim’s clay characters

creative culture
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What do artists need to be sustainable in the character industry?

Designing is a product of continuous communication with the public. A designer has to recognize what people need and 
want. In the character industry, especially, adhering to one’s original style is very important. It is good to have a stable 
keyword that summarizes the works. 

For me, I use the keyword “nonsense” to capture the idea of strangeness or a funny twist. A dairy cow without udders or 
an elephant with a short nose are examples of my nonsensical works. First I observe the world as it is and then try to look 
at it from a different angle. Also helpful is good storytelling and fresh materials. In my case, clay is my unique feature. 

Why do you think men and women of all ages love clay art?

I suppose it is because clay stimulates the basic instinct to touch–you create with your own hands, patting and rubbing. 
At character fairs, the first thing children do is to run up and touch the characters. When children grow up playing with 
clay, they will be familiar with it for life. They might work with clay as a hobby. Clay art classes are being used to treat 
people who have Alzheimer’s disease.

Our interview with Kim, one of the leading character designers in clay art, gave us insight into the character design 
industry and its sustainability. Kim expressed the need for artists to be connected with their communities through their 
original artistry. He seeks a middle ground where his world and community can come together.

To THe LeFT
Sung Jae Kim’s clay art character

creative culture
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OK RAN 
KIM

“What Korean Home-cooking 
Teaches Us”

ACCESS visited Ok Ran Kim who has worked in 
home-cooking for 30 years. When we met her, she was 
working at Haemill, a restaurant she started with her 
son five years ago. She shared her philosophy about 
Korean home cooking and her opinion about the value 
of food culture.

Korean Culinary Expert
yoriteacher@naver.com
http://blog.naver.com/yoriteacher

2016 Published Good Meals for Our Children 
2014 “Dreaming Grandma” designated as Powerblog by Naver  
         Published Dreaming Grandma
2013 EBS “Best Cooking Recipe” 
2011~ Restaurant “Haemill” 
2006 Smilecook Representative

Ok Ran Kim 
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O K  R A N  K I M

What is the meaning of home cooking?

Home-cooking is more about everyday life and common people, in contrast to jongga jip cuisine that 
follows strict rules and stresses authority. (Jongga jip is a Korean term referring to the head family 
house among an extended family.) Though home-made meals look similar at first glance, each home 
uses various seasonings, ingredients, and side dishes. Responsibility and sincerity are most important 
in home-cooking.

How are Korean society and home cooking connected? What are the specific characteristics of Korean 
home cooking? 

Bapshim is a Korean term describing the nice warm energy that comes from a nice, warm meal. When 
you eat warm rice steam-cooked with ttukbaegi (a traditional Korean rice cooker), you feel more 
energetic than others who eat cold rice. Also, as we share food and conversation over the table, we 
become more relaxed. Taking this further, I believe that a warm meal could make our society more 
amiable. 

The crucial aspect of home cooking is that it makes cooks more thoughtful and loving because they 
learn about other people’s tastes. Cooking is hard work that requires consideration and love. When 
I invited my husband’s work colleagues to dinner, for example, I called each one in advance to learn 
their favorite ingredients and food allergies. I assigned their seats accordingly at the dining table. 

b y .  YA E  J I N  J E O N

PReVIouS PaGe
Ok Ran Kim’s songpyeon, Korean rice cake

To THe RIGHT
Ok Ran Kim’s Korean red bean porridge

creative culture
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To THe LeFT
Ok Ran Kim’s Korean rice cake and tea

What is most important to good cooking?

Using fresh, seasonal ingredients is especially 
important. Korean dishes are closely related to 
the changing seasons: spring, summer, autumn, 
and winter. Our ancestors wisely discovered how 
to use ingredients appropriate to each season. 
As seasons change, ingredients come and go. 
Korean cuisine requires a natural flowing 
relationship between the ingredients and the 
seasons. Following the laws of nature by cooking 
with seasonal ingredients could be the key to a 
sustainable life. 

You began blogging when you were about 60, 
sharing recipes and stories of your daily life. But 
being a highly influential “Powerblogger” at your 
age is quite rare. Why did you start blogging, and 
what motivates you to continue?

At first, I uploaded a bunch of home cooking 
recipes on the blog to share information. But 
now, I realize that communicating with readers 
gives us mutual healing. This goes beyond 
keeping a diary for myself. As I share recipes and 
relevant childhood memories, I get to reminisce 
about the past, both good and bad. The readers 
empathize and comment about their similar 
experiences. They even try my recipes and thank 
me for sharing the memories. In such a way, 
memories are relived and shared, which adds 
more value to home cooking. 

Living in a fast-paced world, we can easily forget 
the warmth and the need for self-reflection that a 
good meal offers. Kim’s blog writings convey the 
warmth of home cooking and the value of being 
thoughtful, following nature, and taking time 
to contemplate. Her teachings could provide 
sustainable foundations for communities both 
large and small. 

creative culture
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“R a d i o  O N  A I R  w i t h  t h e 
Wo r l d  i n v i t e d ”

ACCESS visited Seoul Community Radio studio (SCR), located in 
Itaewon, to talk about music, creative minds, and most important, 
community. Beyond spinning LPs, showing psychedelic visuals, 
and amping up crowds, Mike shared the crew’s thoughts on the 
developing underground music scene in Seoul. 

Seoul Community 
Radio

Radio Station
seoulcommunityradio@gmail.com
http://www.seoulcommunityradio.com/

Operating out of a bunker studio in Itaewon’s multicultural hotbed Usadan-ro, Seoul Community Radio 
(SCR) is ON AIR And on a mission. Created by the scene for the people that make it great, SCR exists to 
champion underground culture in Korea and provide the LIVE audio-visual platform to help it grow and 
thrive. 

2016 Launched 

Seoul Community Radio
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S E O U L  C O M M U N I T Y  R A D I O

Could you briefly explain how you came up with the idea of 
SCR?

The idea of the radio station came about with the 
conversation that Richard and I had at a warehouse event. 
Richard came up to me and talked about starting a radio 
station. He had some ideas inspired from the European 
scene, where there were many online radio stations. SCR, 
however, is not a Oeguk (foreign) station. It’s really about 
Korean, Korean culture, and Korean youth culture. 

Why did you choose the word, “Community” in the name? 

The biggest part of the inspiration was that our radio 
station was going to be about a community-based project, 
just like Berlin Community Radio in Germany. SCR is 
about trying to give every opportunity to the people in 
this community as much as possible. What we’ve noticed 
is that within the underground music community, there 
isn’t much of “helping” between the disparate DJing groups. 
We wanted to create a scene where all sorts of people, who 
enjoy different genres, would get exposed to different types 
of creative minds. In the end, we could build more of a 
community spirit.

What part of Seoul underground culture were you particularly 
swooned with, that you decided to share through SCR?

I wouldn’t limit it to just one part of underground culture. 
For me, Korea’s youth culture is very exciting. Speaking 
of the music scene here, the artists, who come to Korea 
through Cakeshop, Faust, Mystic, love the crowd. If we 
did the same shows in London, not many people would 
have shown up and most of them would have been simply 
standing. But there’s a real buzz with Seoul at the moment–
let alone music, even with visual art. More people are taking 
a look into Seoul, and to a greater extent, Korea. SCR pays a 
small part in revealing this to the world, but if more people 
know about this scene, it’s all the better for us.

If you could describe the underground music scene in one 
word, what would it be?

“Growing.” One important thing is that the scene here is 
becoming stronger and more noticeable. The club scene, 
for a long time, was the same DJs getting re-booked. Each 
party was an iteration of another. This is why SCR promotes 
young artists, who do not necessarily need a club music 
scene, to play their music. Giving new, rising DJs a chance 

b y .  M i n s u n  L e e

creative culture
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creative culture
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to enter the underground scene, by getting heard within the community, is what we are really proud of. Within 5-6 
months, we’ve already achieved this. We are also trying to bring out the local artists to a global scene as well.

What do you think Seoul underground community needs the most to sustain itself? 

Belief—in people’s own ability here. I think there’s a lot of people who think: “I can’t be a big producer” or “I can’t do this.” 
However, it’s plausible for them to turn things around. The change would come only if people believed in themselves and 
think about what they could do. The entire situation would be liberalised only if people believed in themselves. 

Underground communities can always take the path of either being sizzled into nothing or become re-appropriated. We 
can’t escape from the fact that parts of the underground culture will always be appropriated. However, the bigger the 
underground scene is, the less damaging it is when the culture becomes commercialised. It is certainly a precarious stage, 
but also an important stage for Korea.

PReVIouS PaGeS
A crew of SCR DJing

SCR’s program poster

To THe LeFT
SCR held in front of DDP, Korea

creative culture
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eVeNts
YesultoNG street festiVAl
seoul fAsHioN festiVAl
KoreA tomorroW
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Yesultong Street Festival
“Every Street is a Museum”

b y .  S O O  I N  PA R K

Getting off at Chungmu-ro station exit four, you have already 
signed up for the Pil-dong street museum. “Container” and 
“Bowing Man” welcome you as you head to the second 
Yesultong Street Festival. Turn left at the first alley, and you 
encounter bursts of arts and festivities, including booths 
selling hand-crafted jewelry, delicious tomato soup, and 
sausages. You hear a live concert coming from inside Cocoon 
Hall. Every building you enter is a museum featuring various 
exhibitions. 

Interest is greatly increasing in transforming underdeveloped 
districts into cultural resources. Consequently, Yesultong is 
held on the streets because the festival itself enhances the 
beauty of the Pil-dong streets, fitting the “upcycle” theme. 
Dong Hoon Park, the host of Yesultong, shared his own 
philosophy about how to best develop street culture. He 
believes in the importance of preserving today’s culture. 
He says that we strive to preserve our heritage from 
our predecessors, but cast a cold eye on the modern. 
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He says that we enjoy Hanok because it comes from the 
past; but someday people will appreciate houses built 
today. Nevertheless, he believes in preserving Hanok but 
eliminating its inconveniences. He also finds that too 
much focus on tourism isolates local residents from their 
communities. He believes the true nature of upcycling is to 
improve the lives of local residents.

The festival mixes past, present, and genres harmoniously 
to represent the theme of upcycling. Although the festival is 
dedicated to art, even the food and music must balance with 
the overall theme. Thus, in Yesultong, genres merge, create 
synergy, and enhance the beauty of everyday life through 
art.

Moreover, the borders between artists and audience and 
between studio and gallery disintegrate in the Pil-dong 

alley. When festival-goers meet the artists and watch how 
they create their works, the artists’ messages and goals 
become clearer. With the increased communication,  
mutual appreciation, and understandings, artists become 
audiences and audiences become artists.

Park started holding Yesultong to return the energy he 
has received from the young and to bring that joy to the 
community. In an obvious link to the community, Yesultong 
is held on the streets, the heart of everyday life. Artists 
emerge from their studios to interact with their audiences. 
Past and present, art and community, join in one festival.

LeFT To RIGHT
Street performances held at the festival



ACCESS 36

Seoul Fashion Festival
“Rappers on the Runway”

b y .  Y U N  J I  H A N

From October 15 to 16, thunderous hip-hop tracks and trendy 
EDM beats filled the Jamsil Olympic Stadium, where the 
Seoul Fashion Festival 2016 was held. After the performance, 
the stage soon converted into a grand scale fashion runway. 
Hip-hop artists and fashion models took turns on the stage. 
At the other side of the stadium, fashion brands had installed 
“See Now, Buy Now” booths where the audience could readily 
purchase the garments being shown. If you were there, you 
might have wondered: is this a music concert, a fashion show, 
or a colossal pop-up store?

SFF 2016 was the first official attempt to juxtapose the 
fashion and hip-hop industries into one festival in Seoul. 
With a lineup featuring popular hip-hop musicians and 
fashion designers, the festival appealed greatly to young 
people. To learn more about the ambitious festival, ACCESS 
interviewed Iksu Han, the representative of VU ENT.

Han revealed he has long wanted to create a show that 
recombines the “scattered pieces of culture.” That is, he 
believes that the music, fashion runway, and fashion retail 
businesses are scattered fragments. He is deeply aware that 
young and fashionable Seoulites need and want Seoul to 
stand alongside the traditional fashion mecca cities such as 
Paris, Tokyo, and New York. Combining a fashion festival 
with music was the perfect venue for celebrating and 
encouraging the consumption of new fashion trends.  

Rappers and designers were skeptical; Korea had never 
undertaken such a collaborative experiment. Han and his 

team worked to convince the two industries that popular 
appeal could be balanced with fashion professionalism. 
They were targeting a young audience, and needed a 
performance that would focus their attention but still 
deliver a good time. Han searched for an established 
fashion buyer who could select fashion brands that would 
be appropriate for the festival.

The festival was a big success. The performers, models, 
and the audience filled the stadium with energy. Many 
fashionable youths came for a nicely balanced mélange of 
music and fashion. The lineup of hip-hop artists included 
the most popular rappers: Illionaire, Dean, Vasco, AOMG, 
Jessi, and BeWhy. The fashion brands were those most 
currently loved by trendy Seoulites: Beyond Closet, DIM. 
E CRES., General Idea, Greedilous, Ha:Sang;Beg, Studio K, 
and Vandalist. 

Han plans to hold more SFFs in the future, twice every 
year. Based on his first experiment with combining 
fashion and music, he expects to add new ingredients plus 
some surprising twists to future SFFs. For instance, he 
hopes to support emerging fashion designers by building 
“fashion tents,” a new venue for catwalks. He also wishes 
to experiment with runway compositions, such as having 
models circle celebrity VIPS to add more wow factors to 
the show. He hopes that SFF will continue to serve as a 
communal playground for young Seoulites to enjoy music 
and style, that SFF will become an iconic festival where 
culture and energy are blended creatively.

To THe RIGHT
Seoul Fashion Festival, 2016

event
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To THe RIGHT
Korea Tomorrow’s 2016 exhibition 

Korea Tomorrow
“Nurturing Art for Korea’s Tomorrow”

b y .  S E  Y O U N G  K A N G

In early winter, Korea Tomorrow held its eighth art exhibition, 
featuring the works of twenty-nine artists. Three days before 
Christmas, ACCESS visited Sungkok Museum to meet Kim 
Geum He, president, and Yum Su Jin, curator, of Korea 
Tomorrow.

Korea Tomorrow’s 2016 exhibition is titled “위풍당당,” 
a Korean word describing a proud and confident posture. 
Despite the nation-wide recession, Korea Tomorrow wishes 
to encourage Korea and its contemporary arts society to 
maintain positive energy. 

The exhibition features three categories for displaying the 
work of senior, established, and emerging artists: jung, 
joong, and dong, meaning “motion amidst rest.” Kim says, 
“Many art fairs and markets favor works already popular 
and well-known. They follow the logic of capitalism, not of 
the creative, artistic community that we wish to establish. 
We want to provide a platform allowing artists to begin 
their careers, boldly try new styles, and seize missed 
opportunities.”

Kim says that the world of art cannot be entirely separated 
from the materialistic world, however. Some business 
acumen is crucial for any project to progress. Thus balancing 
commerciality and originality is the key to success.

Of course, many organizations have already tried to make 
art more publically accessible. Korea Tomorrow takes 
a slightly different perspective for achieving that goal. 
Kim emphasizes that the media plays a strong role in 
promoting contemporary Korean artists worldwide. She 
believes it is important to foster the favor of critics because 
they can spotlight emerging artists. Kim believes that 
strengthening the connection between artists, critics, and 
curators will advance the general Korean art community. 
Korea Tomorrow is collaborating with The Association of 
Architectural Practices (AAP) of Hong Kong and Hyundai 
in sponsoring a project called “Ten Curators,” a nonprofit 
publication in which ten critics introduce contemporary 
Korean artists.

Kim says, “An artist is like a plant that blooms under the 
right circumstances. However, nourishing the plant is our 
role. We need to water it and protect it from hindrance so 
that the public can appreciate its beauty.” Kim’s solution to 
create communities of critics, curators, and artists will help 
build art “firmly from the roots.” When the foundation is 
strong, the public will learn to appreciate Korea’s art scene, 
“rich with cultural heritage.”  

event
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storY
Do Ho suH
JuNG Yul pArK 
JooN mo KANG
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do ho suh
“Cultural Soft Landings” 

Communities throughout the world are being challenged by the needs to diversify and to blend different cultures and values. 
ACCESS met Do Ho Suh, an artist who believes coexistence and mutual respect to be crucial for those who encounter 
displacement in diverse communities. For his distinct stance regarding the mixture of cultures, he relies heavily on his 
interpretation of “house” as a space where egos are created, destroyed, and merged to narrow cultural gaps. His works focus 
on such identification processes.

What inspired you to study residential spaces?

Unlike others in the early 1970s, I grew up in a traditional Korean Hanok house, which my parents built. Hanok was against 
the architectural trend of the time, so every morning when I left the house I felt a sense of displacement or alienation. 
However, after I saw how Hanok houses were constructed, I became interested in space, architecture, and architectural 
philosophy. My interest in displacement of space was solidified later as I began my studies in the United States where I 
confronted architectural aspects that differed from my original experience of house, space, and architectural philosophy. 
My time outside Korea led me to scrutinize cultural differences in the concept of house.

Craving for diversity and aiming for cultural integration needs open-minded attitude and collective effort; oth-
erwise society would merely end up with a conflict. For a society to reach a soft landing, we must be open to 
other cultures, accept differences and create a new integrated culture where people could merge together. That is 
what Suh believes to be a utopian society, and his art works demonstrate the process that it needs to go through.

b y .  Y U N A H  K O

Installation Artist
dohosuh@yahoo.com

2012 [Home within Home within Home within Home within Home], Leeum, Seoul
2011 [Perfect Home]: Bridge Project, Slade School of Fine Art (UCL), London 
2001 2nd Solo Exhibition, [Some/One], Whitney Museum of American Art, NY
2000 1st Solo exhibition [New York 1999 Seoul House/ L.A], Lehmann MaupinGallery, LA
1997 Yale University, M.A., Department of Sculpture 
1985 Seoul National University, B.A., Fine Arts
1962 Born in Seoul

To THe RIGHT
Do Ho Suh, Stove (2015)
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Houses are very private spaces that simultaneously reflect 
cultural values. I explore the “process of identification” in 
which displacement impacts ego. The basis of my studies 
of home spaces is my belief that housing design can create, 
destroy, and merge values.  

What is your focus when you reproduce space?

My work combines elements of sound, scent, food, light, 
and temperature. I endeavor to visualize the complicated, 
nuanced, accumulated emotional energy that lingers in 
once-occupied spaces. 

Your work “Home within Home within Home within Home 
within Home, 2013” presents five seemingly discordant 
homes. What was your inspiration for the work? What 
message were you conveying?

I see my life as a continuous movement through countless 
spaces. I wanted to express this idea by overlapping my 
past homes. Moving and adapting to new environments 
taught me the meaning of home, although I was unaware 
of the meaning when I lived there. In reconciling the 
awkwardness of spaces, language barriers, or cultural 
differences, I learned to look at objects and circumstances 
from a distance. 

The work “Fallen Star 1/5, 2008-9” represents “cultural 
soft landings.” When cultures face displacement and moves 
toward diversity, how is it crucial to find soft landings?

“Fallen Star 1/5” represents more than cultural conflict. 
Instead, the work refers to a process of minimizing cultural 
collision and destruction. The work illustrates the possibility 
that distinct cultural architectural styles might coexist, to 
soften the landing. From a utopian viewpoint, the goal is 

to derive a third style that transcends the previous two. In 
Utopian worlds, differences and diversities are respected 
and all borders are removed. Thus, individuals do not 
need to overcome displacement. Instead, they must accept 
differences, promote coexistence, and allow integration. 
I hope to dissolve the dichotomous perspectives that are 
so pervasive in our society by minimizing the impact of 
displacement. 

What do you consider to be the crucial factor for achieving 
sustainable communities?

I believe that all members of a community must agree on 
a common ethical value and be open to displaced new 
members. A community that allows new members to find 
a soft landing will discover new ideas and values, and thus 
achieve tolerance and sustainability. Communication and 
circulation are essential. As an artist, I strongly believe that 
art can destroy stereotypes and borders.

Suh’s art reflects his beliefs in a utopian society that seeks 
diversity, cultural integration, open-minded attitudes, 
and collective efforts. If societies are to avoid conflict and 
achieve soft landings, they must be open to other cultures, 
accept differences, and create new, integrated, and merged 
cultures.

To THe LeFT
Do Ho Suh,

Home within Home within Home within 
Home within Home (2013)

NexT PaGe
Do Ho Suh,

Fallen Star (2008-2009)

story
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Jung yul Park 
“Gentlemen’s Bespoke Tailoring” 

Generally, we wear special clothes on important days. But through B&Tailor’s casual luxury products, even a prosaic day 
becomes a special one. Likewise, how does bespoke suit influence the wearer?

Clad in a suit, one becomes more careful in action and more polite in words. However, people wear suits occasionally; 
this is because they believe that suits are uncomfortable and made for special events. This is where bespoke suits come 
in. Tailored suits are not just pieces of fabric; they represent the lifestyle of the wearer. This in turn makes a gentleman 
culture.

With the introduction of bespoke tailoring, perspectives about tailored suit shops (kr: yangbokjum) are changing. 
Perhaps this is because people think that expensive clothes are worth the price. However, as a brand and its products 
become gentrified, they could move away from the public. 

Do you think that gentrification and popularization cannot coexist?

It’s about creating a culture where both values coexist as a lifestyle. The three necessities of human survival are food, 
shelter, and clothing. In Korean, we use the verb jitda to say that we make food and build shelter. We use jitda for suits 
as well. Despite the high price, food and housing are popular. Suits will, like food and shelter, become widely accepted as 
everyday apparel, as “lifewear”. Suits may not be as comfortable as sportswear, for instance, but the stereotype that they 
are uncomfortable will be gone through bespoke tailoring. 

Jung Yul Park is an active pioneer of bespoke tailoring in Korea. This year marks his fiftieth year in tailoring—
in this interview, Park shared with ACCESS his life-long experience with suits, and how he wants to continue 

building a lifestyle and culture in which suits are accepted as everyday wear for gentlemen.  

b y .  G Y U W O N  B A E K

Master Tailor
http://www.bntailor.com

2011 Grand Prize, The 26th Korea Bespoke Tailoring Awards 
2006 Excellence Award, The 21th Korea Bespoke Tailoring Awards
2004- CEO, B&Tailor

story

To THe RIGHT 
 Jung Yul Park tailoring 
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I believe that value and price are proportionate to each 
other. Wearing suits is like wearing value. Of course, the 
public may find tailored suits hard to approach due to the 
price. But as the public learns to appreciate their value, 
suits will be more integrated into the everyday. Take, for 
instance, brands like Rolex or Patek Philippe. Although 
their watches are expensive, many people know of them 
and put them on. This is because of the belief that a good 
watch lasts a long time. Similarly, once we establish a 
culture in which people believe that a well-tailored suit is 
timeless and can even be inherited through generations, 
bespoke suits will become more public despite the price.  

How do you plan to make B&Tailor a luxury brand?

Frankly, I don’t think bespoke tailoring can go hand in 
hand with the conventional concept of luxury. With a bit 
of simplification, let’s say that luxury brand is one that 
sells fine quality products and has stores globally. Tailor 
shops, on the other hand, cannot run multiple stores. This 
is because bespoke tailoring consists of numerous steps of 
garment production and communication with customers. 
It cannot go with the conventional franchise system. 
But this does not mean we don’t promote the brand 
internationally. We hold trunk shows so that customers 
around the world can experience B&Tailor products.  

With fifty years of experience in tailoring, I think you would 
know a quite community of master craftsmen not so well 
known to the public. How do you foster young artisans?

There is definitely a struggle, because not many master 
craftsmen want to share their techniques with others. 
However, for the continuing succession and development 
of bespoke tailoring, I believe that it is important to foster 
the younger generations of skills and techniques. This is 
why I taught my two sons this job; the older one manages 
B&Tailor’s businesses and the younger one is an apparel 
pattern maker. The three of us run the store together, and 
many customers love the resulting seasoned trendiness, so 
to speak. I also plan to make a tailoring academy one day, so 
that the learning process becomes more professionalized. 

The growth of B&Tailor seems to be in part thanks to Korea’s 
expanding male fashion and beauty industry. What efforts 
do you think are critical to sustain this trend?

Consider the Chinese idiom that flowing water does not 
rot. What we try to do is to put fashionable elements in 
suits, but not to create short-lived trends. We always 
research about classical fashion and design timeless pieces.
  

To THe LeFT
B&TAILOR suits

story
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Indeed, the master tailor’s efforts continue past midnight. For Park and other tailors, a suit takes 
one to two months to produce. From the start to the end, Park consults with the customers 
and puts in his fifty years of wisdom and techniques. The result is that each product becomes a 
valuable masterpiece of its own. His customers understand the amount of effort and value put 
into the suits. They have created social gatherings of gentlemen who share the same culture and 
lifestyle. The expansion of these will lead to what Park draws as a future for bespoke tailoring.
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aBoVe
Lining of B&TAILOR suit 

The printed image is of Gyeongbokgung Palace in Korea.
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JOON MO KANG
“Designing for Needs rather than Wants” 

“I believe education is a way of contributing to the 
community that I belong to. I prefer to see possibility, work 
attitude, perseverance and concentrativeness in people. 
Practicing conceptual thinking would ultimately click one’s 
brain. In the long run, practice wins talent, and that’s why 
designers should keep trying with tenacity.” - Joon Mo Kang

 
You have been working on various illustrations, typographies, 
art directions, and book designs . How do you define yourself 
as a designer?
 

I’m basically a graphic designer but I also draw for fun and 
creative thinking. Whereas traditional illustration draws 
and describes what photography cannot capture, my work 
provides graphic design solutions. Previously, I was an 
art director for the New York Times and ArtAsiaPacific, 
a magazine that covers contemporary art and culture of 

Asia, the Pacific, and the Middle East. I am now running 
my own design studio and doing weekly illustrations for 
the New York Times.

You were apparently greatly influenced by graphic designer 
Paul Sahre. What did he teach you regarding the ethics of 
graphic design? What do you believe designers should and 
should not do?

 
Paul Sahre showed me what “concept” is. Though it may be 
explained in various ways, for me a concept is a method for 
seeking a solution to a problem. Korea has quite peculiar 
notions about design; people are often confused about the 
differences between design and decoration. Design is truly 
about finding solutions rather than simply making visually 
satisfactory images. 

Art gives questions to ponder. Design gives answers. ACCESS interviewed Joon Mo Kang to examine how design 
is intertwined with the community.

b y .  H E E R A E  K I M

Graphic Designer
joon@joonmo.com

2013 Lecturer at Seoul Women’s University
2013 Lecturer at Paju Typography Institute
2007 Creative Director at ArtAsiaPacific Magazine
2005 Art Director at Office of Joon Mo Kang
2005 Art Director &amp; Illustrator at The New York Times
2005 School of Visual Arts, B.A., Graphic Design
2004 Graphic Designer &amp; Illustrator at Office of Paul Sahre

story

To THe RIGHT
Joon Mo Kang,

Lost Pigeon flyer (2004)
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Specifically, Korea has a top-down workstyle: Koreans 
strive to give superiors the results they want, rather than 
providing what people actually need. But surprisingly, 
what people really want may not correspond to what they 
need from a designer’s perspective. However, I don’t think 
clients are ignorant. They explain clearly what they need, 
but they speak a different language from that of a designer. 
A designer should interpret their language and ultimately 
solve their needs through adequate design.
 

We were impressed to see that your previous interview with 
CA Korea was under the topic of “sense and nonsense.” How 
do you use sense to replace nonsense?

I’d like to mention my “lost pigeon” project. While 
researching the topic of nonsense, I created a fake flyer 
advertising for the return of a lost pigeon called Juliet. 
The flyer had several misspellings and scratch-outs, and 
included a phone number to call for returning Juliet. 
To make the voice mail as irrelevant as possible, I asked 
a female friend to record the message in a fake British 
accent. I received various types of calls; some expressed 
sadness, some joked, some claimed to be pet detectives, 
and one even asked for compensation, insisting that my 
pigeon pooped on his coat.  

Manhattan has millions of pigeons. It is sheer nonsense 
that anyone would report losing or expect to find a lost 
pigeon there. The project showed that however nonsensical 

aBoVe
Sexual chemistry: The book reivew of “Bonk: The Curious Coupling of Science and Sex” by Mary Roach. New York 

Times. March 30, 2008. Illustration by Joon Mo Kang. 
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the situation I provide, people make sense of it through 
their pre-existing experience. It was interesting to see how 
community members tried to use their knowledge and 
understanding to interpret nonsense.

You have taught in several schools. What motivated you to 
take part in education? What do you teach, and how?

I believe education is a way of contributing to my 
community. I’ve taught design process; students practice 
where to start, where to get motivation, how to find what 
relates to them, and how to achieve solid results. Since 
individual experience varies, my students have different 

outcomes. I prefer for my students to show possibility, to 
have good work attitudes, to be perseverant, and able to 
concentrate. With practice, conceptual thinking ultimately 
clicks in the brain. In the long run, practice wins over 
talent. That is why designers should be tenacious.

Joon Mo Kang says that he believes that designers 
should contribute to social progress, not by fulfilling the 
community’s wants but by raising the design-friendliness 
of the community.

aBoVe
Google’s Earth: The book review of “Googled: The End of the World as We Know It.” New York Times. November 27, 

2009. Illustration by Joon Mo Kang. 
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When we went to Seoungsu-dong to meet Sion Kim, the 
“headmaster of the SAI guild,” artworks from previous 
displays and upcoming exhibitions were scattered about. As 
a venue providing art experiences, Place SAI holds events 
such as SAI Night, SAI Picnic, and SAI Festival, covering a 
wide and ambitious spectrum of culture and art including 
jazz, EDM, French Gypsy music, traditional and modern 
dance, and graphic art. Each time events change, Place SAI 
alters its appearance accordingly.  

Kim explains that SAI is an “artist guild” in which a group 
of artists—a photographer, media artist, dancer, interior 
designer, music director, art director, and film director— 
work individually while working together. Kim derived 
the “guild” concept from his favorite leisure activity: 
computer games. Just as computer games require team 
play for leveling up, SAI’s guild members cooperate to 
complete difficult quests.   

b y .  YA E  J I N  J E O N

Place SAI: Narrowing the Space

studio
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studio

PReVIouS PaGeS
Place SAI 

Performance scenes of Place SAI

To THe LeFT
Place SAI 

Here, we work with “software before hardware,” says Kim. That is, SAI puts the community before physical space. Place 
SAI is an experimental lab or a playground for “SAIans.” SAI encourages interaction and collaboration among artists 
from various fields such as media artists, modern and traditional dancers, photographers, and installation artists. Kim 
enjoys sharing different perspectives. He says, “I believe experiencing different points-of-view is inspiring, like learning 
different perspectives through traveling. Every interaction can be a journey.” 

Kim describes SAI’s vision as an “art buffet.” By exposing the public to various art experiences, SAI widens their tastes. 
In addition, he demands that all performances are of high quality. He says, “As an art curator, SAI must be a trustworthy 
brand that audiences can use as reference for learning about art.”

By narrowing the break between fields of art and between artists and the audience, SAI aims to build a healthier culture 
and ecosystem for sustainable art. SAI will continue its journey. As Kim says, they are “drifting,” experimenting, and 
meeting challenges.
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In Suwon is a place where artists and anyone interested in 
community art can gather and initiate projects to benefit 
the community. Artist Kim Wol Sik coordinated “Seems like 
Community,” a platform for coordinating projects for locals 
based on mutual communication and respect. Kim believes 
that this platform will help individuals develop a sense of 
mutual trust through projects that encourage dialogue and 
immersion into community life. 

“Seems like Community” aims to build an involved and 
diverse community. Kim says that individuals can enjoy 
the benefits of art while living outside Cosmopolitan art 
centers. Instead, they should value their own communities 
and learn to respect their variances. Indeed, members of 
G-dong community mutually respect each other.

Kim believes that community happiness and strength 
requires attention to its smallest units. Thus, he encourages 
individual communication with community artists. 

Kim’s most recent project was titled “Living is an Art.” 
The project included five works conveying the message 

that common incidents can be meaningful. For example, 
G-dong Radio records ordinary conversations and reveals 
that each moment should be cherished. Another project, 
called “A Plaza Diary,” gave participants opportunities to 
express their opinions.

Why did Kim become a community artist? He says that 
community art is meaningful because it allows within-
community communication. Rather than being created by 
lone artists, art becomes a community project. Kim says, 
“the value of art comes not from fancy museums or art 
exhibitions that are fairly limited to the targeted audience.” 
That is, rather than being exclusive or esoteric, art should 
encourage involvement as the key for maintaining a 
healthy community. 

He strongly believes that  everyday life is the driving force 
that makes a community strong and sustainable. Thus the 
artist’s duty is to show meaning in everyday moments, to 
gives outsiders a voice, to increase respect for different 
values, and to enrich the lives of all. 

b y .  Y U N A H  K O

Seems like Community
: Art Inside a Living Community

To THe RIGHT
Cafe in Asia and Kim Wol Sik’s art work, Jiding-shin

Kim Wol Sik, My Friend’s  Mother
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At Camerata Hall, grand music sumptuously fills the air. 
After paying the entrance fee, guests can begin listening with 
drinks and muffins. A small stage in the front is occasionally 
used for various musical events. Next to the stage is an LP 
collection of around 15,000 pieces. ACCESS interviewed the 
founder, a former announcer Hwang In Yong. 

The founding philosophy is inspired by “A River Runs 
Through It”, directed by Robert Redford in 1992. As 
people cannot change the direction a river goes, one 
needs to flow with it. Rather than trying to force artificial 
communities to be formed, Camerata lets its visitors come 
and go as they will. “I can’t control forming or disbanding 
of communities,” Hwang adds humbly, “the only thing 
I can do is to set up conditions where visitors can come 
and enjoy classical music. Out of a three-hour playlist, I 
consider it as a success.”

Thanks to his effort, Camerata Hall has a wide age range 
of listeners. From teenagers to seniors, people from in and 
out of the town visit Camerata and enjoy the music, sitting 
next to each other. A very unique community is formed 
through a common medium. Hwang says that classical 
music seems to offer “different values to each age group. 
Seniors seem to come here for reminiscence; young people 
find classic new, as they are more used to digitalized music 
that they have been listening.” 

Camerata Hall’s award-winning architecture was designed 
by architect Byoung Soo Cho. Cho’s design and Camerata’s 
classical music create a harmony. When asked about the 
structure, Hwang explained there were three conditions in 
designing the building which he could never negotiate for 
anything.

“The first condition was, it had to be cheap. Second, I 
wanted a building to resemble an old factory. Something 
worn, something comfortable. The third one was quite 
vague, to be honest. Yet Mr. Cho has so wonderfully 
incarnated such thought. I wanted a building capable of 
talking to guests, like it has some stories to tell.” 

The result was phenomenal. The building has won two 
architectural awards from architects associations in both 
Korea and in the United States. Now it is a symbol of Heyri 
Art Valley.

As of 2017, Camerata Hall has been running for thirteen 
years. Its architecture and selection of analog music have 
became part of its identity. Yet despite its position as one 
of the cornerstones of Heyri Art Valley, Camarata Hall 
doesn’t stop seeking for a better understanding of its 
identity. However it goes, Camerata Hall’s community will 
continue as freely as a river runs.

studio

To THe RIGHT
Camerata Hall

b y .  S E  Y O U N G  K A N G

Camerata Hall: As a River Runs
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a c c e s s  a w a i t s  y o u . 

Have you enjoyed this issue of ACCESS? Discover and discuss 
more artists, events, and trending news at our Facebook page.

We will post important notices such as the magazine themes, 
publication date, and the distribution sites of the copies of our 

magazine.

facebook.com/accesscs2
accesscs2.org
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http://www.accesscs2.org
accesscs2@gmail.com

50 Yonsei-ro, Seodaemun-gu,
Seoul 120-749, Republic of Korea


